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ABSTRAK 

Pada saat ini, bouquet menjadi salah satu bisnis yang menjanjikan dan 

tidak ada matinya. Berbagai jenis produk yang ditawarkan dengan ragam kreatifitas 

yang menarik. Didukung dengan adanya fenomena perayaan selebrasi sidang oleh 

mahasiswa yang membuat bouquet banyak dicari dan permintaan pesanan bouquet 

yang sudah mengikuti trend yang sedang berkembang. Hal ini bisa dilihat dari 

semakin maraknya usaha bouquet baik itu perusahaan sejenis maupun rumahan. 

Rumusan masalah dalam penelitian ini 1). Apakah kualitas produk berpengaruh 

terhadap keputusan pembelian bouquet Civiartss mahasiswa di Surabaya? 2). 

Apakah persepsi harga berpengaruh terhadap keputusan pembelian bouquet 

Civiartss mahasiswa di Surabaya? 3). Apakah promosi berpengaruh terhadap 

keputusan pembelian bouquet Civiartss mahasiswa di Surabaya? 4) Apakah lokasi 

berpengaruh terhadap keputusan pembelian bouquet Civiartss mahasiswa di 

Surabaya? Penelitian ini bertujuan 1). Untuk mengetahui pengaruh kualitas produk 

terhadap keputusan pembelian bouquet Civiartss mahasiswa di Surabaya. 2). Untuk 

mengetahui pengaruh persepsi harga terhadap keputusan pembelian bouquet 

Civiartss mahasiswa di Surabaya. 3). Untuk mengetahui pengaruh promosi terhadap 

keputusan pembelian bouquet Civiartss mahasiswa di Surabaya. 4). Untuk 

mengetahui pengaruh lokasi terhadap keputusan pembelian bouquet Civiartss 

mahasiswa di Surabaya.  

Metode penelitan ini menggunakan metode kuantitatif dengan melibatkan 

100 responden yang dipilih secara purposive sampling. Responden terdiri dari 

mahasiswa di Surabaya yang pernah membeli bouquet Civiartss dan yang suka 

dengan perayaan. Pengumpulan data melibatkan data primer dan sekunder serta 

analisis dilakukan menggunakan teknik Partial Least Squares (PLS) dengan 

pengujian validitas, reliabilitas, dan hipotesis. Hasil penelitian menunjukkan bahwa 

1) terdapat pengaruh signifikan dan positif antara kualitas produk terhadap 

keputusan pembelian bouquet Civiartss,  2) terdapat pengaruh signifikan dan positif 

antara persepsi harga terhadap keputusan pembelian bouquet Civiartss, 3) terdapat 

pengaruh signifikan dan positif antara promosi terhadap keputusan pembelian 

produk bouquet Civiartss, dan 4) terdapat pengaruh signifikan dan positif  antara 

lokasi terhadap keputusan pembelian produk bouquet Civiartss. 

Kata Kunci: Kualitas Produk, Persepsi Harga, Promosi, Lokasi, Keputusan 

Pembelian, Bouquet. 
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THE INFLUENCE OF PRODUCT QUALITY, PRICE PERCEPTION, 

PROMOTION, AND LOCATION ON THE PURCHASING DECISIONS OF 

CIVIARTSS BOUQUETS AMONG STUDENTS IN SURABAYA 

By: 

UCI SILVIA RAHMAH 

20012010123/FEB/EM 

                                         ABSTRACT 

Currently, bouquets have become a promising and evergreen business. 

Various types of products are offered with a wide range of creative designs. This is 

supported by the trend of celebration ceremonies among students, particularly after 

their thesis defense, which has increased the demand for bouquets. The growing 

trend is evident from the proliferation of bouquet businesses, both in the form of 

companies and home-based enterprises. The research questions in this study are: 

1) Does product quality affect the purchasing decision of Civiartss bouquets among 

students in Surabaya? 2) Does price perception affect the purchasing decision of 

Civiartss bouquets among students in Surabaya? 3) Does promotion affect the 

purchasing decision of Civiartss bouquets among students in Surabaya? 4) Does 

location affect the purchasing decision of Civiartss bouquets among students in 

Surabaya? The objectives of this research are: 1) To determine the effect of product 

quality on the purchasing decision of Civiartss bouquets among students in 

Surabaya. 2) To determine the effect of price perception on the purchasing decision 

of Civiartss bouquets among students in Surabaya. 3) To determine the effect of 

promotion on the purchasing decision of Civiartss bouquets among students in 

Surabaya. 4) To determine the effect of location on the purchasing decision of 

Civiartss bouquets among students in Surabaya. 

This research uses a quantitative method involving 100 respondents 

selected through purposive sampling. The respondents consist of students in 

Surabaya who have purchased Civiartss bouquets. Data collection includes both 

primary and secondary data, and analysis is conducted using Partial Least Squares 

(PLS) techniques, with tests for validity, reliability, and hypothesis testing. The 

results of the study show that 1) there is a significant and positive influence of 

product quality on the purchasing decision of Civiartss bouquets, 2) there is a 

significant and positive influence of price perception on the purchasing decision of 

Civiartss bouquets, 3) there is a significant and positive influence of promotion on 

the purchasing decision of Civiartss bouquets, and 4) there is a significant and 

positive influence of location on the purchasing decision of Civiartss bouquets. 

Keywords: Product Quality, Price Perception, Promotion, Location, Purchasing 

Decision, Bouquet.
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