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PENGARUH BAURAN PEMASARAN (MARKETING MIX) TERHADAP
KINERJA PEMASARAN DI TYE COFFEE HOUSE SURABAYA

Ceasariano Afrilio Pratama, Sri Widayanti, Nisa Hafi Idhoh Fitriana

ABSTRAK

Tye Coffe House merupakan salah satu kedai kopi kekinian yang menawarkan
berbagai variasi minuman kopi dan non kopi dengan kualitas tinggi. Seiring
bertambahnya kedai kopi di surabaya saat ini. 7ye Coffe House menjalankan
berbagai Bauran pemasaran agar penjualan dapat bertahan dalam persaingan pasar
yang semakin kompetitif. Tujuan penelitian ini adalah mendeskripsikan komponen
pemasaran 7P yang telah dijalankan oleh Tye Coffe House, Menganalisis Bauran
Pemasaran Dan Kinerja Pemasaran Terhadap Persepsi Konsumen Di Tye Coffe
House Surabaya, Menganalisis Pengaruh Bauran Pemasaran Dan Kinerja
Pemasaran Di 7ye Coffe House Surabaya. Metode dalam penelitian ini
menggunakan analisis deskriptif dan alat analisis SEM PLS Bernama WarpPLS 8.0
dengan 50 responden yang merupakan konsumen 7ye Coffe House Surabaya. Hasil
penelitian menunjukkan bahwa komponen Bauran Pemasaran 7P yang dilakukan
Tye Coffe House dinilai baik oleh mayoritas konsumen dan dalam pengujian Bauran
Pemasaran 7P terhadap kinerja pemasaran 7ye Coffe House diperoleh bahwa Hanya
ada 6 komponen Bauran Pemasaran yaitu variabel produk, harga, promosi, tempat,
proses dan bukti fisik, dalam penelitian ini berpengaruh signifikan dengan
diterimanya hipotesis penelitian dan satu komponen Bauran Pemasaran yaitu
variabel orang yang ditolak hipotesis penelitianya.

Kata Kunci :Tyve Coffe House, Bauran Pemasaran, Kinerja Pemasaran

THE INFLUENCE OF MARKETING MIX ON MARKETING PERFORMANCE
IN TYE COFFE HOUSE SURABAYA

ABSTRACT

Tye Coffee House is a contemporary coffee shop that offers a variety of high quality
coffee and non-coffee drinks. As the number of coffee shops in Surabaya increases
nowadays. Tye Coffee House carries out various marketing mixes so that sales can
survive in an increasingly competitive market. The purpose of this research is to
describe the 7P marketing components that have been implemented by Tye Coffee
House, Analyze the Marketing Mix and Marketing Performance on Consumer
Perceptions at Tye Coffee House Surabaya, Analyze the Influence of Marketing Mix
and Marketing Performance at Tye Coffee House Surabaya. The method in this
research uses descriptive analysis and a SEM PLS analysis tool called WarpPLS
8.0 with 50 respondents who are consumers of Tye Coffee House Surabaya. The
results of the research show that the 7P Marketing Mix components carried out by
Tye Coffe House are considered good by the majority of consumers and in testing
the 7P Marketing Mix on Tye Coffee House's marketing performance it was found
that there were only 5 Marketing Mix components in this study that had a significant
effect on the acceptance of the research hypothesis and one components. Another
marketing mix rejected the research hypothesis.

Keywords: Tye Coffee House, Marketing Mix, Marketing Performance
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