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ABSTRAK 

 

PENGARUH METODE PEMBAYARAN, POTONGAN HARGA, DAN 

GRATIS ONGKOS KIRIM TERHADAP KEPUTUSAN PEMBELIAN PADA 

APLIKASI SHOPEE BAGI GENERASI Z DI KOTA SURABAYA 

 

Oleh: 

Arde Agung Hidayatulloh 

20012010304/FEB/EM 

Dalam berbelanja, keputusan pembelian didasari oleh perilaku konsumen 

yang dipengaruhi oleh beberapa faktor. Salah satu faktor yang mempengaruhi 

keputusann pembelian adalah pelayanan konsumen. Aplikasi Shopee menawarkan 

beberapa pelayanan konsumen seperti beragamnya metode pembayaran, event 

bulanan seperti potongan harga atau gratis ongkos kirim. Selaras dengan pelayanan 

yang telah diberikan oleh Shopee, penelitian ini bertujuan untuk mengetahui 

pengaruh metode pembayaran, potongan harga, dan gratis ongkos kirim terhadap 

keputusan pembelian Generasi Z di Kota Surabaya. 

Populasi yang digunakan adalah Generasi Z di Kota Surabaya, sedangkan 

untuk pengambilan sampel menggunakan teknik purposive sampling sebanyak 100 

responden. Pengumpulan data dilakukan dengan instrumen kuisioner. Selanjutnya, 

hasil jawaban akan dilakukan analisis data untuk menguji hipotesis awal dengan 

menggunakan metode partial least square (PLS) dengan tahapan uji validitas, 

reliabilitas, uji T, dan uji hipotesis.  
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Dari analisis data dengan metode partial least square (PLS) diketahui 

bahwa metode pembayaran, potongan harga, dan gratis ongkos kirim berpengaruh 

terhadap keputusan pembelian. Pengaruh pada setiap variabel bebas menunjukkan 

bahwa terdapat kontribusi pada variabel metode pembayaran, potongan harga dan 

gratis ongkos kirim terhadap keputusan pembelian di aplikasi Shopee bagi Generasi 

Z di Kota Surabaya. 

 

Kata Kunci: Metode Pembayaran, Potongan Harga, Gratis Ongkos Kirim 
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ABSTRACT 

 

The Influence of Payment Methods, Discounts, and Free Shipping on Purchase 

Decisions on Shopee Generation Z Online Shopping Application in Surabaya 

 

By: 

Arde Agung Hidayatulloh 

20012010304/FEB/EM 

In shopping, purchasing decisions are influenced by consumer behavior, 

which is affected by several factors. One of the factors influencing purchase 

decisions is customer service. The Shopee application offers various customer 

services such as diverse payment methods, monthly events like discounts or free 

shipping. Aligned with the services provided by Shopee, this study aims to 

determine the influence of payment methods, discounts, and free shipping on 

purchasing decisions among Generation Z in Surabaya City. 

The population studied consists of Generation Z in Surabaya City, and a 

purposive sampling technique was employed to select 100 respondents. Data 

collection was conducted using a questionnaire. Subsequently, the collected 

responses were analyzed to test the initial hypotheses using the Partial Least 

Squares (PLS) method, involving stages of validity testing, reliability testing, T-

testing, and hypothesis testing. 

From the data analysis using Partial Least Squares (PLS) method, it was 

found that payment methods, discounts, and free shipping significantly influence 

purchasing decisions. The impact of each independent variable indicates 
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contributions of payment methods, discounts, and free shipping towards purchasing 

decisions on the Shopee application for Generation Z in Surabaya City. 

 

Keywords: Payment Methods, Discounts, Free Shipping 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


