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ANALISIS DIFERENSIASI PRODUK DAN INOVASI PRODUK
TERHADAP KEPUTUSAN MENGAMBIL KREDIT MELALUI
KEUNGGULAN BERSAING PT. WAHANA OTTOMITRA MULTIARTHA
(WOM FINANCE) CABANG SIDOARJO

ABSTRAK

Keputusan Nasabah dalam Mengambil Kredit adalah suatu proses
yang dilakukan nasabah pada saat mengambil kredit dengan
mempertimbangkan aturan serta tindakan yang telah dijelaskan secara
terperinci.Tujuan yang ingin dicapaia pada penelitian ini adalah untuk
mengetahui (1) differensiasi produk terhadap keputusan mengambil kredit,
(2) pengaruh inovasi produk terhadap keputusan mengambil kredit, (3)
differensiasi produk terhadap keputusan mengambil kredit melalui
keunggulan bersaing, (4) inovasi produk terhadap keputusan mengambil
kredit melalui keunggulan bersaing.

Populasi pada penelitian ini merupakan nasabah pada PT. WOM
Finance Cabang Sidoarjo sebanyak 2.703 nasabah yang telah lebih dari
dua tahun menjadi nasabah tetap. Sampel penelitian yang digunakan untuk
mewakili sebanyak 97 orang yang dipilih sesuai dengan kriteria yang sudah
ditentukan. Teknik pengambilan sampel menggunakan teknik puposive
sampling dan alaisis yang di gunakan metode Partial Least Square (PLS).

Hasil pada penelitian ini menunjukkan bahwa (1) differensiasi produk
mampu memberikan kontribusi secara langsung terhadap keputusan
mengambil kredit, (2) pengaruh inovasi produk mampu memberikan
kontribusi secara langsung terhadap keputusan mengambil kredit, (3)
differensiasi produk mampu memberikan kontribusi terhadap keputusan
mengambil kredit melalui keunggulan bersaing, dan (4) inovasi produk
mampu memberikan kontribusi terhadap terhadap keputusan mengambil
kredit melalui keunggulan bersaing.

Kata Kunci : Differensiasi Produk, Inovasi Produk, Keunggulan Bersaing,
dan Keputusan Mengambil Kredit.
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ANALYSIS OF DIFFERENTIATION PRODUCT AND INNOVATION
PRODUCT ON DECISIONS TO TAKE CREDIT THROUGH
COMPETITIVE ADVANTAGE OF WOM FINANCE SIDOARJO BRANCH

ABSTRACT

The customer's decision to take credit is a process carried out by the
customer when taking credit by considering the rules and actions that have
been explained in detail. The objectives to be achieved in this study were to
determine (1) product differentiation on credit decisions, (2) the effect of
product innovation on credit decisions, (3) product differentiation on credit
decisions through competitive advantage, (4) product innovation on credit
decisions through competitive advantage.

The population in this study were customers at PT WOM Finance
Sidoarjo Branch as many as 2,703 customers who had been more than two
years as regular customers. The research sample used to represent 97
people who were selected according to the specified criteria. The sampling
used puposive sampling technique and the analysis used Partial Least
Square (PLS) method.

The results in this study indicate that (1) product differentiation is able
to contribute directly to the decision to take credit, (2) the effect of product
innovation is able to contribute directly to the decision to take credit, (3)
product differentiation is able to contribute to the decision to take credit
through competitive advantage, and (4) product innovation is able to
contribute to the decision to take credit through competitive advantage.

Keywords: Product Differentiation, Product Innovation, Competitive
Advantage, and Decision to Take Credit.
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