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ABSTRAK 

 

Penelitian ini bertujuan untuk menjelaskan penggunaan media sosial Instagram 

sebagai media komunikasi kelompok Greennord27. Secara khusus penelitian ini 

membahas 5 elemen teori Uses and Gratification, yaitu kebutuhan pengikut akun 

Instagram @greennord.27 secara kognitif, afektif, sosial, personal, dan pelepasan. 

Penelitian ini dilakukan dengan berpegang pada teori Uses and Gratification. 

Metode penelitian yang digunakan yaitu metode kualitatif dan teknik pengumpulan 

datanya diperoleh melalui wawancara serta observasi. Hasil penelitian 

menunjukkan bahwa akun Instagram @greennord.27 menjadi media komunikasi 

para suporter klub sepakbola Persebaya, terutama para suporter yang menghuni 

Tribun Utara. Tetapi, tidak semua kebutuhan narasumber berupa kebutuhan 

kognitif, afektif, sosial, personal, dan pelepasan dapat terpenuhi melalui akun 

Instagram @greennord.27. Hal itu disebabkan oleh kebutuhan setiap individu 

berbeda-beda dan tujuan setiap orang dalam memutuskan untuk mengikuti akun 

GN juga beragam terutama kebutuhan personal dan pelepasan. Hasil analisis 

kebutuhan pelepasan menunjukkan jika terdapat narasumber yang memilih sosial 

media lain dalam memenuhi kebutuhan pelepasannya, seperti TikTok dan 

YouTube. 

 

Kata kunci: Instagram, Greennord 27, Uses and Gratification 
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ABSTRACT 

 

This research aims to explain the use of Instagram social media as a communication 

medium for the Greennord27 group. Specifically, this research discusses three 

things: the needs of followers of the @greennord.27 Instagram account cognitively, 

affectively, socially, personally, and tension release needs (escapism). This research 

was conducted by adhering to the Uses and Gratification theory. The research 

method used is qualitative, and the data collection techniques are obtained through 

interviews and observations. The results showed that the Instagram account 

@greennord.27 is a communication medium for Persebaya football club 

supporters, especially the supporters who occupy the North Stand. However, not all 

of the interviewee's needs in the form of cognitive, affective, social, personal and 

release needs can be met through the Instagram account @greennord.27. This is 

because each individual's needs are different and each person's goals in deciding 

to join a GN account also vary, especially personal needs and release. The results 

of the release needs analysis show that there are sources that choose other social 

media to fulfill their release needs, such as TikTok and YouTube. 
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