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Pengaruh Store Atmosphere terhadap Keputusan Pembelian di Mblara Coffee 

And Culinary  

 

The Influence of Store Atmosphere on Purchasing Decisions at Mblara Coffee 

And Culinary 

 

Habsah Al Kautsar Farroha Wardhani, Hamidah Hendrarini, Sri Widayanti 

 

ABSTRAK 

Bisnis kedai kopi berkembang semakin pesat mengakibatkan ketatnya 

persaingan. Kondisi ini menuntut pelaku usaha untuk menciptakan strategi agar 

dapat memenuhi kebutuhan konsumen. Salah satu strategi yang dapat dilakukan 

yaitu dengan menyuguhkan store atmosphere. Penelitian ini dilakukan untuk 

mengetahui bagaimana kondisi dan pengaruh store atmosphere terhadap keputusan 

pembelian di mBlara coffee and culinary. Metode pengambilan sampel yang 

dipakai merupakan metode non-probability sampling mempergunakan teknik 

purposive sampling. Jumlah sampel dalam penelitian ini adalah 105 responden. 

Tujuan pertama dianalisis secara deskriptif, dan tujuan kedua dianalisis 

menggunakan Structural Equation Model Partial Least Square (SEM PLS).  

Kondisi store atmosphere mBlara coffee and culinary secara keseluruhan baik, 

variabel yang memiliki kontribusi besar yaitu exterior dan store layout. Hasil 

analisis membuktikan variabel store atmosphere berpengaruh positif dan signifikan 

terhadap keputusan pembelian. 

Kata kunci: Store atmosphere; Keputusan Pembelian; Kedai Kopi 

 

ABSTRACT 

The coffee shop business is growing increasingly rapidly resulting in intense 

competition. This condition requires business actors to create strategies to meet 

consumer needs. One strategy that can be implemented is by providing a store 

atmosphere. This research was conducted to find out the condition and influences 

of store atmosphere purchasing decisions at mBlara coffee and culinary. The 

sampling method used is a non-probability sampling method using purposive 

sampling techniques. The number of samples in this study was 105 respondents. 

The first objective was analyzed descriptively and the second objective was 

analyzed using the Structural Equation Model Partial Least Square (SEM PLS). 

The overall condition of the mBlara Coffee and Culinary store Atmosphere is good, 

the variables that have a big contribution are the exterior and store layout. The 

results of the analysis prove that the store atmosphere variable has a positive and 

significant effect on purchasing decisions. 

Keywords: Store Atmosphere; Purchasing Decisions; Coffee Shop
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