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Pengaruh Store Atmosphere terhadap Keputusan Pembelian di Mblara Coffee
And Culinary

The Influence of Store Atmosphere on Purchasing Decisions at Mblara Coffee
And Culinary

Habsah Al Kautsar Farroha Wardhani, Hamidah Hendrarini, Sri Widayanti

ABSTRAK

Bisnis kedai kopi berkembang semakin pesat mengakibatkan ketatnya
persaingan. Kondisi ini menuntut pelaku usaha untuk menciptakan strategi agar
dapat memenuhi kebutuhan konsumen. Salah satu strategi yang dapat dilakukan
yaitu dengan menyuguhkan store atmosphere. Penelitian ini dilakukan untuk
mengetahui bagaimana kondisi dan pengaruh store atmosphere terhadap keputusan
pembelian di mBlara coffee and culinary. Metode pengambilan sampel yang
dipakai merupakan metode non-probability sampling mempergunakan teknik
purposive sampling. Jumlah sampel dalam penelitian ini adalah 105 responden.
Tujuan pertama dianalisis secara deskriptif, dan tujuan kedua dianalisis
menggunakan Structural Equation Model Partial Least Square (SEM PLS).
Kondisi store atmosphere mBlara coffee and culinary secara keseluruhan baik,
variabel yang memiliki kontribusi besar yaitu exterior dan store layout. Hasil
analisis membuktikan variabel store atmosphere berpengaruh positif dan signifikan
terhadap keputusan pembelian.
Kata kunci: Store atmosphere; Keputusan Pembelian; Kedai Kopi

ABSTRACT

The coffee shop business is growing increasingly rapidly resulting in intense
competition. This condition requires business actors to create strategies to meet
consumer needs. One strategy that can be implemented is by providing a store
atmosphere. This research was conducted to find out the condition and influences
of store atmosphere purchasing decisions at mBlara coffee and culinary. The
sampling method used is a non-probability sampling method using purposive
sampling techniques. The number of samples in this study was 105 respondents.
The first objective was analyzed descriptively and the second objective was
analyzed using the Structural Equation Model Partial Least Square (SEM PLS).
The overall condition of the mBlara Coffee and Culinary store Atmosphere is good,
the variables that have a big contribution are the exterior and store layout. The
results of the analysis prove that the store atmosphere variable has a positive and
significant effect on purchasing decisions.
Keywords: Store Atmosphere; Purchasing Decisions; Coffee Shop

Vi



DAFTAR ISI

Halaman

LEMBAR PENGESAHAN ... i
SURAT PERNYATAAN. ...ttt ii
KATA PENGANTAR .. 1\
ABSTRAK s Vi
DAFTAR IST ..o vii
DAFTAR TABEL ... IX
DAFTAR GAMBAR ... X
DAFTAR LAMPIRAN ..o Xi
l. PENDAHULUAN ...t 1
1.1 Latar BelaKang.......occooeiiiieiiciccc e 1

1.2 Rumusan Masalah...........ccoiiiiiiiiiiiiceee e 5

1.3 Tujuan Penelitian .........cooiiiiiiiiiieiei e 5

1.4 Manfaat Penelitian ...........cooviiiiiniieeee e 5

I TINJAUAN PUSTAKA ... 7
2.1 Penelitian Terdahulu.........cooooiiiiiiiii s 7

2.2 Store AtMOSPNEIE ....ccuviiiiiciii e 13

2.3 Keputusan Pembelian ... 20

2.4 Kerangka Pemikiran dan HIipotesis...........ccoovveienencncninnnins 25

2.4.1 Kerangka Pemikiran ..........ccocoovrerininienenenesese e 25

2.4.2 HIPOTESIS ...t 26

I, METODE PENELITIAN. ..ottt 28
3.1 Lokasi PENEIITIAN. .......ccoiiiiiiieiesierc e 28

vii



3.2 Penentuan SAmPel.......ccccvoieiiiiiiie e

3.3 Pengumpulan Data.........cccccveveeiiiiieciese e

3.4 Definisi Operasional ..........c.ccccovviieiieiie i

3.5 Teknik Pengukuran Variabel ............cccoveviiiiivcic e

3.6 ANALISIS DAtA.....cee e

IV. HASIL DAN PEMBAHASAN.......cccoiiiiiii

4.1 Gambaran Umum Perusahaan ........ccceeeeveeeesieeeeiieeeeeeeeeeeen

4.2 Karateristik Responden...........ccccveveiieveeie s

4.3 Kondisi store atmosphere di mBlara Coffee and Culinary .......

4.4 Hasil Uji AnalisisS Data ...........ccccceevveiieiiveiecese e

4.4.1 Evaluasi Model Pengukuran ...........ccccceovveveiieieeieennn,

4.4.2 Evaluasi Model Structural (Inner Model).......................

A5 PEMDANASAN ...

4.

4.

5.1 Store Atmosphere di mBlara Coffee And Culinary..........

5.2 Pengaruh Store Atmosphere Terhadap Keputusan
Pembelian ..o

SIMPULAN DAN SARAN ..ot

5.1 SIMPUIAN ..ot

B2 SATAN e

DAFTAR PUSTAKA L

LAMPIRAN

viii

28

30

32

33

34

43

43

43

51

51

55

61

76

77

77

77

79

82



DAFTAR TABEL

Nomor Judul

3.1 Pengukuran Variabel ...
3.2 Indikator Penelitian..........ccoooveiiiiiieiiee e
4.1 Responden Berdasarkan Jenis Kelamin..........c.ccooooiiiiininiinnnen
4.2 Responden Berdasarkan UsSia..........ccccoceieiininininiiiccc e
4.3 Responden Berdasarkan Pendidikan Terakhir............cccooevviinnnnee.
4.4 Responden Berdasarkan Pekerjaan...........cccooviviniiiiieiencncnenn
4.5 Responden Mengetahui mBlara Coffee and Culinary............c..........
4.6 Responden Berdasarkan Intensitas Pembelian ............cccccovvvivinnee.
4.7  Nilai Cross LOAAING.......c.oieiiiiiieieieiese et
4.8 Hasil Pengujian Validitas Diskriminan Nilai Kuadrat AVE ............
4.9 Hasil Uji Composite Reliability..........ccooooiiiiiiiiiii
4.10 GOOANESS OF Fil....cuieieieiiiieiiiciesieeee e
411 UjJi HIPOEESIS ..ttt
4.12 Hasil Path Coefficient Store Atmosphere .........c.cccceeveveiiececie i,
4.13 Skor Kuesioner Variabel EXterior .........cccocvvvvvvinniennnene e
4.14 Skor Kuesioner Variabel General INterior..........cccccevvvevenciennnnnn
4.15 Skor Kuesioner Variabel Store Layout............cccccovevveieiieieciie i,
4.16 Skor Kuesioner Variabel Display Interior..........cccccocevvvivievieciieenen.

Halaman

33

39

44

44

45

45

46

46

52

54

54

56

58

59

66

69

72

74



DAFTAR GAMBAR

Nomor Judul

1.1  Grafik Profit mBlara Coffee and Culina.............ccccoovveiiiiincnnenen.
2.1 Elemen-elemen store atmosSphere.........cccccovvieieeie i
2.2 Tahap Proses Keputusan Pembelian...........ccccooevvevviieiiene e,
2.3 Kerangka PemiKiran .........ccccocviiiiieieiiie e
3.1 Lokasi mBlara Coffee and Culinary..........ccccccooevveviviieiieseceseee,
3.2  Tahapan Analisis SEM ........cccccoviiiiiiiiiciecce e
3.3 Diagram Jalur SEM ........cccooiviiiiiiiice e
4.1  Kontruksi Diagram Jalur...........cccooveiiiiiiieiece e
4.2 Hasil Output Model WarpPIS 8.0.........cocevveviiiieiieie e
4.3 Exterior Kedai Kopi MBIlara...........cccccvevveiieviiie e
4.4 General Interior Kedai Kopi mBlara ..........ccccooevvevviiciiesece s,
4.5 Store Layout Kedai Kopi mBlara ..........ccccceeeiiiieiiiicciece e,
4.6 Display Interior Kedai Kopi mBlara...........ccccocevvvevviieiiesece s



DAFTAR LAMPIRAN

Nomor Judul Halaman
1. Kuesioner Penelitian ... 82
2. Data HasSil KUEBSIONET ........cccoiiiiiiieiiiiceise e 86
3. Combined Loadings and Cross-Loadings ..........ccccevvevverveneeieeseennn. 92
4.  Model Fit and Quality INAICES........ccocveiveieeiicecee e 92
5. General Model EIBMENTS ........ccoiiiiiiiiieineeeeseeeee e 93
6. Laten Variables COEffiCIeNt .........ccccovviieiiiiiiccceeee 93
7. DOKUMENTAST ....eouiiviiiiciiiieieeie et 94

Xi



