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ABSTRAK 

 

HUBUNGAN TECHNOLOGY READINESS, PERCEIVED USEFULNESS, 

DAN PERCEIVED EASE OF USE PADA SOFTWARE AKUNTANSI 

BERBASIS ARTIFICIAL INTELLIGENCE TERHADAP TECHNOLOGY 

ADOPTION  

(Studi Kasus Mahasiswa S1 Akuntansi Universitas Airlangga Surabaya) 

 

Sendi Aurel Regita Cahyani 

20013010148/FEB/EA 

 

 

Perkembangan Artificial Intelligence (AI) membuat kebutuhan akan kecakapan mahasiswa 

akuntansi perlu terus ditingkatkan dalam mengadopsi teknologi agar dapat bertransformasi di era 

society 5.0 pada profesi akuntansi. Keraguan para calon akuntan untuk beriringan dengan AI 

menimbulkan keraguan dalam melakukan penerimaan teknologi khususnya AI yang dikhawatirkan 

akan menggantikan peran manusia dalam melakukan pekerjaan.  Penelitian ini bertujuan untuk 

mengetahui hubungan terkait kesiapan teknologi, persepsi kegunaan, dan persepsi kemudahan 

penggunaan pada software akuntansi berbasis artificial intelligence terhadap adopsi teknologi. Studi 

ini menggunakan pendekatan kuantitatif dengan menyebarkan kuesioner yang mengumpulkan 

sampel sebanyak 95 responden dari mahasiswa S1 akuntansi Universitas Airlangga angkatan 2020. 

Penelitian ini menggunakan metode kuantitatif dengan menggunakan data primer melalui 

penyebaran kuesioner dengan platform googleform. Analisis data pada penelitian ini menggunakan 

metode partial least square (PLS). Hasil penelitian ini menunjukkan bahwa semakin tinggi 

kepercayaan bahwa teknologi AI memilki kemudahan dalam mempelajari dan mengoperasikan serta 

memberikan manfaat berupa efektivitas pada kegiatan sehari-hari dapat mempengaruhi tingkat 

pengadopsian teknologi berupa software akuntansi. Sedangkan, tinggi rendahnya kesiapan teknologi 

belum mampu mendorong pengadopsian teknologi AI berupa software akuntansi dikarenakan 

beberapa faktor lainnya seperti masih belum adanya tindak lanjut atas kurikulum terkait integrasi 

teknologi AI kedalam mata kuliah dan minimnya pemahaman akan software akuntansi berbasis AI. 

 

Kata Kunci : Artificial Intelligence, Software Akuntansi, Technology Readiness, Perceived 

Usefulness, Perceived Ease Of Use, Technology Adoption 
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ABSTRACT 

 

HUBUNGAN TECHNOLOGY READINESS, PERCEIVED USEFULNESS, 
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ADOPTION  
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The development of Artificial Intelligence (AI) makes the need for accounting students' skills need 

to be continuously improved in adopting technology in order to transform in the era of society 5.0 

in the accounting profession. The hesitation of prospective accountants to go hand in hand with AI 

raises doubts about accepting technology, especially AI, which is feared to replace the role of 

humans in doing work.  This study aims to determine the relationship between technology readiness, 

perceived usefulness, and perceived ease of use of artificial intelligence-based accounting software 

on technology adoption. This study uses a quantitative approach by distributing questionnaires that 

collect a sample of 95 respondents from undergraduate accounting students of Universitas Airlangga 

class of 2020. This research uses quantitative methods using primary data through the dissemination 

of questionnaires with the googleform platform. Data analysis on this study using the partial least 

square method (PLS).  The results of this study indicate that the higher the belief that AI technology 

has ease of learning and operating and provides benefits in the form of effectiveness in daily 

activities can affect the level of technology adoption in the form of accounting software. Meanwhile, 

the high level of technological readiness has not been able to encourage the adoption of AI 

technology in the form of accounting software due to several other factors such as the lack of follow-

up on the curriculum regarding the integration of AI technology into courses and the lack of 

understanding of AI-based accounting software. 

 

Kata Kunci : Artificial Intelligence, Accounting Software, Technology Readiness, Perceived 

Usefulness, Perceived Ease Of Use, Technology Adoption 
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