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ABSTRAK
ANGGITA DINI FITRIA, PENGARUH HEDONIC SHOPPING
MOTIVATION DAN SHOPPING LIFESTYLE TERHADAP IMPLUSIVE
BUYING PADA PEMBELIAN MERCHANDISE K-POP OFFICIAL (studi
pada komunitas monbebe indonesia)

Perkembangan teknologi global mempercepat penyebaran budaya Korea
yang menciptakan Korean Wave atau Hallyu. Musik k-pop sangat diminati oleh
generasi Millennial. Selain musiknya, penggemar juga antusias dengan
merchandise grup idola mereka. Kebiasaan berlebihan dalam membeli
merchandise k-pop dapat menyebabkan perilaku konsumtif, seperti impulsive
buying, yang mendorong sikap hedonisme di kalangan individu. Shopping lifestyle
juga berperan dalam fenomena ini. Penelitian ini dilakukan untuk mengetahui
pengaruh hedonic shopping motivation dan shopping lifestyle terhadap impulse
buying pada pembelian merchandise K-pop official (studi pada komunitas
Monbebe).

Penelitian ini merupakan penelitian kuantitatif dengan metode survei,
mengambil populasi dari fandom Monbebe yang telah membeli Merchandise K-
pop Official. Teknik pengambilan sampel yang digunakan adalah non-probability
sampling dengan pendekatan purposive sampling, dengan jumlah sampel
sebanyak 100 orang. Data dikumpulkan melalui Google Form, dan analisis data
dilakukan dengan menggunakan analisis regresi linier berganda.

Hasil penelitian ini menunjukkan bahwa (1) Hedonic Shopping Motivation
dan Shopping Lifestyle secara bersama-sama memiliki pengaruh positif dan
signifikan terhadap Impulsive Buying dalam pembelian merchandise K-pop
Official. Selain itu, (2) Hedonic Shopping Motivation secara parsial juga
berpengaruh positif dan signifikan terhadap Impulsive Buying pada pembelian
merchandise K-pop Official. Dan (3) Shopping Lifestyle secara parsial memiliki
pengaruh positif dan signifikan terhadap Impulsive Buying pada pembelian
merchandise K-pop Official.

Kata Kunci: Hedonic Shopping Motivation, Shopping Lifestyle, Impulse Buying,
Merchandise Official, K-Pop
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ABSTRACT
ANGGITA DINI FITRIA, THE INFLUENCE OF HEDONIC SHOPPING
MOTIVATION AND SHOPPING LIFESTYLE ON IMPULSIVE BUYING IN
THE PURCHASE OF OFFICIAL K-POP MERCHANDISE (A study on the
Monbebe community in Indonesia)

The development of global technology accelerates the spread of Korean
culture, creating the Korean Wave or Hallyu. K-pop music is highly favored by
the Millennial generation, while fans also enthusiastically engage with idol group
merchandise. Excessive purchasing of K-pop merchandise can lead to
consumptive behaviors like impulsive buying, promoting hedonistic tendencies
among individuals. Shopping lifestyle also plays a role in this phenomenon. This
research aims to investigate the influence of hedonic shopping motivation and
shopping lifestyle on impulse buying in the purchase of official K-pop
merchandise (studying the Monbebe community).

This study employs a quantitative research method using a survey
approach, targeting the Monbebe fandom who have purchased official K-pop
merchandise. Non-probability sampling with purposive sampling was utilized,
involving a sample size of 100 respondents. Data was collected via Google Form,
and analysis was conducted using multiple linear regression.

The findings of this study indicate that (1) Hedonic Shopping Motivation
and Shopping Lifestyle together have a significant positive influence on Impulsive
Buying in the purchase of official K-pop merchandise. Additionally, (2) Hedonic
Shopping Motivation individually shows a positive and significant influence on
Impulsive Buying in the purchase of official K-pop merchandise. Furthermore, (3)
Shopping Lifestyle individually exhibits a positive and significant influence on
Impulsive Buying in the purchase of official K-pop merchandise.

Keywords: Hedonic Shopping Motivation, Shopping Lifestyle, Impulse Buying,
Merchandise Official, K-Pop
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