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ABSTRAK

Puteri Arsalta Chandra (20042010081), Pengaruh Display Product, Service
Quiality, dan Price Discount Terhadap Impulse Buying Pada Produk Nevada di
Matahari Department Store

(Studi Pada Konsumen Matahari Department Store Kaza City Surabaya)

Tujuan dari penelitian ini adalah untuk mengetahui Pengaruh Display
Product, Service Quality, dan Price Discount Terhadap Impulse Buying Pada
Produk Nevada di Matahari Department Store. Penelitian ini merupakan penelitian
asosiatif. Dengan pendekatan kuantitatif. Populasi dalam penelitian ini adalah
konsumen produk Nevada di Matahari Department Store Surabaya dengan teknik
pengambilan sampel yaitu purposive sampling. Jumlah sampel yang digunakan
dalam penelitian ini adalah 100 responden dengan teknik pengumpulan data
kuesioner. Teknik analisis data yang digunakan untuk menjawab hipotesis yang
diajukan adalah regresi linear berganda dengan menggunakan SPSS 29 For
Windows. Hasil dari penelitian ini menunjukkan bahwa Display Product, Service
Quality, dan Price Discount secara simultan berpengaruh positif dan signifikan
terhadap Terhadap Impulse Buying pada customer produk Nevada di Matahari
Department Store Kaza Mall Surabaya. Display Product secara parsial berpengaruh
positif dan signifikan terhadap Impulse Buying pada customer produk Nevada di
Matahari Department Store Kaza Mall Surabaya. Service Quality secara parsial
berpengaruh negatif tetapi signifikan terhadap Impulse Buying pada customer
produk Nevada di Matahari Department Store Kaza Mall Surabaya. Price Discount
secara parsial berpengaruh positif dan signifikan terhadap Impulse Buying pada
customer produk Nevada di Matahari Department Store Kaza Mall Surabaya.

Kata kunci: Display Product, Service Quality, Price Discount, Impulse Buying
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ABSTRACT

Puteri Arsalta Chandra (20042010081), The Influence of Display Product,
Service Quality, and Price Discount towards Impulse Buying on Product Nevada
at Matahari Department Store Surabaya

(Study on Consumers of Matahari Department Store Kaza City Surabaya)

This study aimed to determine in the effect of Display Product, Service
Quality, and Price Discount towards Impulse Buying on Product Nevada at
Matahari Department Store. This research is an associative research with a
quantitative approach. The population in this study were consumers of Product
Nevada at Matahari Department Store Surabaya with a sampling technique that is
purposive sampling. The number of samples used in this study was 100 respondents
with a questionnaire data collection technique. The data analysis technique used to
answer the proposed hypothesis is multiple linear regression using SPSS 25 For
Windows. The result of this study indicate that Product Display, Service Quality,
and Price Discount simultaneously have a positive and significant effect on Impulse
Buying for Nevada product customers at Matahari Department Store Kaza Mall
Surabaya. Product Display partially has a positive and significant effect on Impulse
Buying for Nevada product customers at Matahari Department Store Kaza Mall
Surabaya. Service Quality partially has a negative but significant effect on Impulse
Buying for Nevada product customers at Matahari Department Store Kaza Mall
Surabaya. Price Discount partially has a positive and significant effect on Impulse
Buying for Nevada product customers at Matahari Department Store Kaza Mall
Surabaya.

Keywords: Display Product, Service Quality, Price Discount, Impulse Buying
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