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ABSTRAK 

 

MUHAMMAD MAULANA RAMADHAN, 20042010015, PENGARUH 

KUALITAS LAYANAN, HARGA, DAN BRAND IMAGE TERHADAP 

LOYALITAS PELANGGAN MELALUI KEPUASAN PELANGGAN 

SEBAGAI VARIABEL INTERVENING 

 

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas layanan, harga, dan 

citra merek terhadap loyalitas pelanggan melalui kepuasan pelanggan di SL 

Stadium. Studi ini mengadopsi pendekatan kuantitatif dengan mengumpulkan data 

melalui distribusi kuesioner. Sampel sebanyak 151 individu dipilih menggunakan 

rumus Cochran dan teknik Non-Probability Sampling - Purposive Sampling. 

Analisis data dilakukan menggunakan regresi jalur (path regression) di SPSS 25. 

Temuan menunjukkan adanya pengaruh positif signifikan dari kualitas layanan, 

harga, dan citra merek terhadap loyalitas pelanggan di SL Stadium Sidoarjo. 

Berdasarkan hasil penelitian ini, dapat disimpulkan bahwa kualitas layanan, harga, 

dan citra merek berdampak signifikan terhadap loyalitas pelanggan melalui 

kepuasan di SL Stadium, penyedia layanan sewa lapangan futsal. Penelitian ini 

menunjukkan bahwa kualitas layanan yang tinggi, termasuk lapangan futsal yang 

bersih, fasilitas yang memadai, dan pelayanan yang ramah, secara positif 

memengaruhi kepuasan pelanggan. 

 

Kata Kunci : Kualitas Layanan, Harga, Citra Merek, Loyalitas Pelanggan, 

Kepuasan Pelanggan 
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ABSTRACT 

 

MUHAMMAD MAULANA RAMADHAN, 20042010015, THE INFLUENCE 

OF SERVICE QUALITY, PRICE, AND BRAND IMAGE ON CUSTOMER 

LOYALTY THROUGH CUSTOMER SATISFACTION AS AN 

INTERVENING VARIABLE AT SL STADIUM SIDOARJO 

 

This research aims to analyze the influence of service quality, price, and brand 

image on customer loyalty through customer satisfaction at SL Stadium. The study 

adopts a quantitative approach, collecting data through questionnaire distribution. 

A sample of 151 individuals was selected using the Cochran formula and Non-

Probability Sampling - Purposive Sampling technique. Data analysis was 

conducted using path regression in SPSS 25. The finding indicate a significant 

positive influence of service quality, price and brand image on customer loyalty in 

SL Stadium Sidoarjo. From the results of this study, it can be concluded that service 

quality, price, and brand image have a significant impact on customer loyalty 

through satisfaction at SL Stadium, a futsal rental service provider. The research 

indicates that high service quality, including clean futsal courts, adequate facilities, 

and friendly service, positively influences customer satisfaction 

 

Keywords: Service Quality, Price, Brand Image, Customer Loyalty, Customer 

Satisfication 
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