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ABSTRAK 

 

DADDY PRINJANI NASIKIN, 17043010032, PERSONAL 

BRANDING CALON PRESIDEN RI 2024 (STUDI ANALISIS 

SEMIOTIKA CHARLES SANDERS PADA KONTEN 

YOUTUBE MATA NAJWA BERJUDUL “3 BACAPRES 

BICARA GAGASAN) 

 

 

Asumsi dasar yang melatarbelakangi penelitian ini yaitu bahwa terdapat 

makna-makna tertentu pada setiap tanda berupa kata, kalimat, cara bicara, mimik 

wajah, serta nada bicara dalam merepresentasikan persona branding yang coba 

dikonstruksikan oleh ketiga Capres melalui video program acara “3 Bacapres bicara 

Gagasan” pada akun Youtube Mata Najwa. Tujuan penelitian ini adalah untuk 

membongkar personal branding calon presiden RI 2024 pada konten Youtube Mata 

Najwa berjudul “3 Bacapres Bicara Gagasan”. Analisa data pada penelitian ini 

dilakukan dengan analisis semiotika oleh Charles Sanders Pierce. Hasil penelitian 

menunjukkan bahwa calon presiden RI 2024 pada konten YouTube Mata Najwa 

berjudul “3 Bacapres Bicara Gagasan” yakni: 1) Capres Anies Baswedan: 

kharismatik, ramah, menekankan pentingnya pendidikan dan pembangunan 

manusia sebagai kunci kemajuan bangsa; 2) Capres Prabowo Subianto: jiwa 

kepemimpinan, tegas, berwibwa, fokus pada keamanan dan stabilitas; serta 3) 

Capres Ganjar Pranowo: dekat dengan rakyat, transparan serta berkomitmen pada 

pembangunan yang merata dan inklusif. 

 

Kata Kunci: personal branding, semiotika, video.  
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ABSTRACT 

 

DADDY PRINJANI NASIKIN, 17043010032, PERSONAL 

BRANDING OF THE 2024 RI PRESIDENTIAL CANDIDATE 

(STUDY OF SEMIOTIC ANALYSIS OF CHARLES SANDERS 

ON MATA NAJWA’S YOUTUBE CONTENT TITLE “3 

BACAPRES TALKING ABOUT IDEAS” 

 

 

The basic assumption behind this research is that there are certain 

meanings in each sign in the form of words, sentences, way of speaking, facial 

expressions and tone of speech in representing the branding persona that the three 

presidential candidates are trying to construct through the video program "3 

Presidential Candidates Talking about Ideas" on Mata Najwa's YouTube account. 

The aim of this research is to uncover the personal branding of the 2024 Indonesian 

presidential candidate on Mata Najwa's YouTube content entitled “3 Presidential 

Candidates Talk about Ideas”. Data analysis in this research was carried out using 

semiotic analysis by Charles Sanders Pierce. The research results show that the 

2024 Indonesian presidential candidates on Mata Najwa's YouTube content entitled 

"3 Presidential Candidates Talk about Ideas" are: 1) Presidential Candidate Anies 

Baswedan: charismatic, friendly, emphasizes the importance of education and 

human development as the key to the nation's progress; 2) Presidential Candidate 

Prabowo Subianto: leadership spirit, firm, authoritative, focused on security and 

stability; and 3) Presidential Candidate Ganjar Pranowo: close to the people, 

transparent and committed to equitable and inclusive development. 

Keywords: personal branding, semiotika, video. 

 

 


