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PENGARUH CITRA MEREK DAN KUALITAS PELAYANAN
TERHADAP KEPUTUSAN PEMBELIAN PRODUK KOPI KENANGAN
CABANG BG JUNCTION MALL SURABAYA

THE INFLUENCE OF BRAND IMAGE & SERVICE QUALITY
TOWARD PURCHASING DECISION PRODUCT OF KENANGAN COFFEE
BG JUNCTION MALL SURABAYA BRANCH

Rizki Malik Dzulfakar, Hamidah Hendrarini, Nisa Hafi Idhoh Fitriana

ABSTRAK

Bisnis di bidang makanan dan minuman pada masa sekarang semakin meningkat
menyebabkan para pebisnis berusaha untuk selalu melakukan inovasi baru dan
pelayanan terbaik kepada konsumen agar produknya semakin disukai. Salah satu
jenis bisnis yang saat ini masih menjadi tren adalah kedai kopi. Semakin banyaknya
kedai kopi bermunculan menyebabkan persaingan bisnis termasuk di dalam mall.
Penelitian ini bertujuan menganalisis pengaruh citra merek dan kualitas pelayanan
terhadap keputusan pembelian produk Kopi Kenangan cabang BG Junction
Surabaya baik secara parsial maupun simultan. Teknik pengambilan sampel
dilakukan secara accidental sampling dengan jumlah responden sebanyak 100
orang. Metode analisis data yang digunakan adalah analisis deskriptif dan regresi
linier berganda. Variabel citra merek dan kualitas pelayanan secara parsial
berpengaruh positif dan signifikan terhadap keputusan pembelian produk Kopi
Kenangan. Secara simultan, variabel citra merek dan kualitas pelayanan secara
parsial berpengaruh positif dan signifikan terhadap keputusan pembelian produk
Kopi Kenangan.

Kata kunci: Kopi; Citra Merek; Kualitas Pelayanan; Keputusan Pembelian

ABSTRACT

Business in the food and beverage sector is currently increasing, causing business
people to always try to carry out new innovations and provide the best service to
consumers so that their products are increasingly popular. One type of business
that is currently still trending is a coffee shop. The increasing number of coffee
shops popping up has caused business competition, including in malls. This
research aims to analyze the influence of brand image and service quality on
purchasing decisions for products of Kopi Kenangan at the BG Junction Surabaya,
both partially and simultaneously. The sampling technique was carried out by
accidental sampling with a total of 100 respondents. The data analysis method used
is descriptive analysis and multiple linear regression. The variables of brand image
and service quality partially have a positive and significant effect on purchasing
decisions for products of Kopi Kenangan . Simultaneously, the brand image and
service quality variables partially have a positive and significant effect on
purchasing decisions for Kopi Kenangan products.

Keywords: Coffee; Brand Image; Service Quality, Purchasing Decision
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