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Abstract

The purpose of this study is to examine how brand awareness and promotions affect Surabaya
consumers' interest in purchasing smart TVs under the Sharp brand. Promotion and brand
awareness have a good and considerable impact on interest in purchasing smart TVs under
the Sharp brand, according to study conducted on 110 respondents. The distribution purchase
decision, or the extent to which consumers would include a brand in their alternative choices
when they wish to buy a product, is a measure of brand awareness, but the promotional media
variable from marketing is the most important component in influencing consumer buying
interest. In this situation, generating and influencing consumer interest in buying Sharp brand
Smart TV goods is mostly dependent on promotion and brand awareness. This study is
consistent with earlier

Keywords: Promotion, Brand Awareness, Purchase Intention
Abstrak

Penelitian ini bertujuan untuk menganalisis pengaruh promosi dan brand awareness terhadap
minat beli smart tv merek sharp di Surabaya. Berdasarkan hasil penelitian terhadap 110
responden, promosi dan brand awareness berpengaruh positif dan signifikan terhadap minat
beli smart tv merek sharp. Variabel media promosi dari Promosi menjadi factor yang paling
signifikan dalam mempengaruhi Minat beli konsumen, sedangkan indikator dari Brand
Awareness adalah distro Purchase Decision atau seberapa jauh konsumen akan memasukkan
suatu merek ke dalam alternatif pilihan ketika mereka akan membeli produk. Dalam konteks
ini, Promosi dan Brand Awareness menjadi faktor penting dalam menarik dan mempengaruhi
Minat beli konsumen terhadap produk Smart tv merek sharp. Penelitian ini sejalan dengan
penelitian sebelumnya yang menunjukkan pengaruh positif dan signifikan dari Promosi dan
Brand Awareness terhdap Minat Beli produk.

Kata Kunci: Promosi, Brand Awareness, Minat Beli



