DAFTAR PUSTAKA

Arikunto, S. (2010). Prosedur Penelitian: Suatu Pendekatan Praktik (Edisi Revisi).
Penerbit Rineka Cipta.

Afrialldi, R. (2022). Pudarnya Boy Band di Indonesia. Cxomedia.
https://www.cxomedia.id/art-and-culture/20211228105231-24-
173025/pudarnya-boy-band-di-indonesia

Alifah, N. N. (2022). Indonesia Jadi Negara dengan Fans K-Pop Terbanyak di
Dunia. GoodStats.Id. https://goodstats.id/article/indonesia-masuk-peringkat-
pertama-dengan-fans-k-pop-terbanyak-di-dunia-6w71d

Amalia Hendarsin, A. M. C., Reggy, Z., Putri, G., & Widita, A. (2024). Utilizing
K-Pop Idols as Brand Ambassadors to Increase Brand Awareness in Social
Media. Procedia Computer Science, 234, 787-794.
https://doi.org/10.1016/j.procs.2024.03.065

Annur, C. M. (2022a). KIC: Mayoritas Indonesia Dengarkan Musik & Tonton
Drama Korea hingga 3 Jam Per Hari.
https://databoks.katadata.co.id/datapublish/2022/07/25/kic-mayoritas-
indonesia-dengarkan-musik-tonton-drama-korea-hingga-3-jam-per-hari

Annur, C. M. (2022b). tSurvey.id: Mayoritas Fans Korea Mau Beli Produk yang
Dipromosikan Idola. Databoks.
https://databoks.katadata.co.id/datapublish/2023/03/10/tsurveyid-mayoritas-
fans-korea-mau-beli-produk-yang-dipromosikan-idola

Aprilia, P. W., Sundari, M. S., & Setyaningrum Idfi. (2019). ANALISIS
PENGARUH KOREAN WAVE TERHADAP EKSPOR, IMPOR DAN
CADANGAN DEVISA INDONESIA PERIODE 2007-2016. Calyptra:
Jurnal llmiah Mahasiswa Universitas Surabaya, 7(2), 44144424,

Asosiasi Digital Marketing Indonesia. (2020). Beauty Brand E-Commerce Report
2020. https://digimind.id/data-produk-kecantikan-terlaris-di-e-commerce/

Assayuti, L. (2018). Strategi Korea Selatan Dalam Meningkatkan Ekspor Produk
Kosmetik (K-Beauty) Di Indonesia Pada Tahun 2013-2018. 1-19.

Braham, R. (2020). 6 Tren Makeup Korea 2020 dari Para K-Pop Idol. Female
Daily. https://editorial.femaledaily.com/blog/2020/08/06/6-tren-makeup-
korea-2020-dari-para-k-pop-idol

Btari Pratita, P., & Yuliana, N. (2023). FENOMENA BUDAYA K-POP
TERHADAP KEHIDUPAN SOSIAL REMAJA. Triwikrama: Jurnal
Multidisiplin llmu Sosial , 2(8), 31-40.

Cha, E. (2021). PSY’s “Gangnam Style” MV Makes History As It Soars Past 4
Billion Views. Soompi. https://www.soompi.com/article/1457917wpp/psys-
gangnam-style-mv-makes-history-as-it-soars-past-4-billion-views

103



Cha, E. (2022). Stray Kids” “ODDINARY " Becomes Ist K-Pop Album Of 2022 To
Spend 5 Weeks On Billboard 200. Soompi.
https://www.soompi.com/article/1523765wpp/stray-kids-oddinary-becomes-
1st-k-pop-album-of-2022-to-spend-5-weeks-on-billboard-200

CICEK, A. (2022). SOFT POWER, PUBLIC DIPLOMACY AND PUBLIC
DIPLOMACY TECHNIQUES: A CONCEPTUAL EVALUATION. Turkish
Business Journal, 3(6), 103-119. https://doi.org/10.51727/thj.1203804

Cicilia, M. (2022). NACIFIC x Stray Kids buka “pop up booth” pertama di
Indonesia. Antaranews. https://www.antaranews.com/berita/2847089/nacific-
x-stray-kids-buka-pop-up-booth-pertama-di-indonesia#:~:text=Untuk
merayakan kolaborasi ini%2C akan dihadirkan pop up,Park Mall%2C
Jakarta dan Tunjungan Plaza 3%2C Surabaya.

Dae-chang, K. (2014). The 40th Anniversary of Economic Relations Between
Korea and Indonesia. 47-54.

detikHot. (2014). Beli Hak Cipta dari SBS, “Kau Yang Berasal Dari Bintang”
Kembali Tayang. Detikhot. https://hot.detik.com/kdrama/d-2596442/beli-
hak-cipta-dari-shs-kau-yang-berasal-dari-bintang-kembali-tayang

Dewi, E. L., & Trianasari, N. (2020). PENGARUH CITRA MEREK DAN
HARGA PRODUK TERHADAP KEPUTUSAN PEMBELIAN PADA
PRODUK INNISFREE DI INDONESIA. E-Proceeding of Management,
7(2), 2262-2270.

Dihni, V. A. (2021). Twit Soal K-Pop Capai 7,5 Miliar dalam Setahun Terakhir.
Databoks.

Howe, B., & Park, M. J. (2019). South Korea’s (incomplete) middle-power
diplomacy toward asean. International Journal of Asia-Pacific Studies,
15(2), 117-142. https://doi.org/10.21315/ijaps2019.15.2.5

Huang, S. (2011). Nation-branding and transnational consumption: Japan-mania
and the Korean wave in Taiwan. Media, Culture and Society, 33(1), 3-18.
https://doi.org/10.1177/0163443710379670

Innisfree. (2021). Innisfree Selects Jang Won-young as Global Brand
Ambassador. Amore Pacific. https://www.apgroup.com/int/en/news/2021-
07-27.html

Ismail, A, & Mulyaman, D. (2018). Pendekatan Behavioralisme dan Kendala
Perundingan Indonesia-Korea Comprehensive Economic Partnership
Agreement (IK-CEPA). Jurnal ISIP: Jurnal llmu Sosial Dan Iimu Politik,
15(2), 33-45. https://doi.org/10.36451/j.isip.v15i2.17

Jeong-ju, N. (2009). Presidential Council on Nation Branding Opens.
TheKoreaTimes.
https://www.koreatimes.co.kr/www/nation/2024/06/113_38362.html

104



Jieun, 1. (2021). Stray Kids become the first-ever million selling artist under JYP
Entertainment — with  2nd  full  album  “NOEASY.”  Allkpop.
https://www.allkpop.com/article/2021/08/stray-kids-become-the-first-ever-
million-selling-artist-under-jyp-entertainment-with-2nd-full-album-noeasy

Jin, D. Y., & Yoon, T.-J. (2017). The Korean Wave: Retrospect and Prospect.
International Journal of Communication, 11, 2241-2249.

John. (2023). The Korea Creative Content Agency - KOCCA. SEOULZ.
https://www.seoulz.com/the-korea-creative-content-agency-kocca/

JOzsa, V. (2021). Hallyu as Soft Power The Success Story of the Korean Wave and
its Use in South Korea’s Foreign Policy. Intitute for Foreign Affairs and
Trade. https://doi.org/https://doi.org/10.47683/KKIElemzesek.KE-2021.75

Ju, H. (2018). The Korean Wave and Korean Dramas. In Oxford Research
Encyclopedia of Communication (Issue September).
https://doi.org/10.1093/acrefore/9780190228613.013.715

Kang, I., & Ma, 1. (2020). A study on bandwagon consumption behavior based on
fear of missing out and product characteristics. Sustainability (Switzerland),
12(6). https://doi.org/10.3390/su12062441

Kemenkumham. (2022). Between the Government of the Republic of Indonesia
and the Government of the Republic of Korea).

Kim, H. (2012). The importance of nation brand. Cultural Diplomacy, November.
http://www.culturaldiplomacy.org/pdf/case-
studies/Hwajung_Kim_The_Importance_of Nation_Brand.pdf

KOFICE. (2014). ‘&3t g2 Al A 9} & 7tol+ AL 8l /&... KOFICE.
https://kofice.or.kr/g100 _introduction/g100_introduction_01.asp

Korea  Cosmetic  Industry Institute.  (2019).  3}%# &7

https://www.kcii.re.kr/trade/country_list?type=EXPORT&year=2022&page=
2&param=#

Korea Heritage Service. (2007). World Heritage- Republic of Korea: Jeju
Volcanic Island and Lava Tubes. Korea Heritage Service.
https://english.khs.go.kr/cop/bbs/selectBoardArticle.do?ctgryLrcls=CTGRY2
09&nttld=57998&bbsld=BBSMSTR_1205&uniq=0&mn=EN_03_01

KTO. (2019). Korea Menyambut Wisatawan ke-17.25 Juta: Wisatawan Asal
Indonesia! KTO  Jakarta.  https://www.visitkorea.or.id/article/korea-
menyambut-wisatawan-ke-1725-juta-wisatawan-asal-indonesia

KTO. (2024). Korea Tourism Organization History. KTO Korea.
https://knto.or.kr/eng/History

Kumalaningrum, W. S. (2021). Strategi diplomasi publik Pemerintah Korea
Selatan terhadap Indonesia melalui Hallyu. Indonesia Berdaya, 2(2), 141-

105



148. https://doi.org/10.47679/ib.2021128

Kwon, S. H., & Kim, J. (2013). From censorship to active support: The Korean
state and Korea’s cultural industries. Economic and Labour Relations
Review, 24(4), 517-532. https://doi.org/10.1177/1035304613508873

Madzinova, R. (2011). The analysis of import and export relations. Andrew’s
Disease of the Skin Clinical Dermatology., 5, 89-102.

Magda Lena, C. T., & Susanti, Ety Dwi. (2023). Pengaruh Social Media
Marketing dan Brand Ambassador terhadap Minat Beli Nacific Dimasa
Pandemi Covid-19: Al-Kharaj: Jurnal Ekonomi, Keuangan & Bisnis
Syariah, 5(2), 982-996. https://doi.org/10.47467/alkharaj.v5i2.1505

Maxwell, A. (2014). Bandwagon Effect and Network Externalities in Market
Demand. Asian Journal of Management Research, 4(3), 527-532.

Millenia Lumban Gaol, R., & Tri Wahyudi Ekonomi, S. (2023). The Influence of
The Bandwagon Effect, Digital Payment, and Income on Purchase Decisions
for The Korean Wave Associated Product. Contemporary Studies in
Economic, 2(4), 646—658. http://dx.doi.org/10.21776/csefb.2023.02.4.8

Minsung, K. (2022). The Growth of South Korean Soft Power and Its Geopolitical
Implications. Journal of Indo-Pacific Affairs, 123-138.
https://www.airuniversity.af.edu/JIPA/Display/Article/3212634/the-growth-
of-south-korean-soft-power-and-its-geopolitical-implications/

MNC Media. (2022). Popularitas Korean Wave di Indonesia, dari Kpop hingga
Makeup. SINDOnews.Com.
https://lifestyle.sindonews.com/read/753383/166/popularitas-korean-wave-
di-indonesia-dari-kpop-hingga-makeup-1650855881

Mosita. (2023). Presiden KOFICE Resmikan “ASEAN-KOREA Innovative
Culture Forum.” Radio Republik Indonesia (Rri.Com).
https://www.rri.co.id/index.php/internasional/445308/presiden-kofice-
resmikan-asean-korea-innovative-culture-forum

Mulyadi, S. (2018). Perencanaan Humas dan Usaha Membangun Citra Lembaga
yang Unggul. Tadbir : Jurnal Studi Manajemen Pendidikan, 2(2), 121-134.
https://doi.org/10.29240/jsmp.v2i2.566

Mulyaman, D., & Oley, G. S. (2020). Between Marketing and Online Soft
Diplomacy: Assessing South Korean Health and Beauty Products Expansion
in Indonesia. Jurnal Kajian Wilayah, 11(2), 17-34.
https://doi.org/10.14203/jkw.v11i1.844

Nafi. (2021). Korean Tourism Organization Kembali Gelar ‘Muslim Friendly
Korea Festival 2021°, Suguhkan Kegiatan yang Lebih Seru dari Tahun
Sebelumnya. Hipwee. https://www.hipwee.com/travel/kto-selenggarakan-
muslim-friendly-korea-festival-2021/

106



Nayumi, S., & Sitinjak, T. J. R. (2020). Pengaruh Country of Origin Image, Brand
Image, Dan Kualitas Produk Terhadap Keputusan Pembelian Produk
Innisfree Di Mall Kelapa Gading Jakarta Utara. Jurnal Manajemen, 9(2),
136-146. https://doi.org/10.46806/jm.v9i2.665

Nurmala, N. (2018). Menyingkap Sejarah dan Rahasia Sukses Korean-Wave.

Kumparan.Com. https://kumparan.com/noviyanti-
nurmalal519197736585/menyingkap-sejarah-dan-rahasia-sukses-korean-
wave

Oh, D. C. (2017). K-pop fans react: Hybridity and the white celebrity-fan on
YouTube. International Journal of Communication, 11, 2270-2287.

Pancaningsih, R., Fadila, S., Habiibika Baaq, S., Saryadi, S., & Suyatno, A.
(2023). Pengaruh Chanyeol EXO Sebagai Brand Ambassador Dan Perilaku
Konsumtif Fans EXO Terhadap Keputusan Pembelian Produk Nacific.
Jurnal Bisnis Manajemen Dan Akuntansi (BISMAK), 3(1), 27-33.
https://doi.org/10.47701/bismak.v3i1.2569

Perwitasari, D. A., & Paramita, E. L. (2020). Product Placement on Korean
Drama As an Effective Tool for Brand Positioning (Case Study: Laneige).
Jurnal Muara  llmu  Ekonomi Dan Bisnis,  4(1), 145.
https://doi.org/10.24912/jmieb.v4il1.7717

Pratama, A. P. (2021). Nature Republic dan Innisfree Sebagai Soft Power Brand
Ambasador and Personality Korea Selatan di Indonesia. Jurnal Manajemen
Strategi Dan Aplikasi Bisnis, 4(1), 1-12.
https://doi.org/10.46426/jp2kp.v20i1.39

Pratikto, A. (2012). PENGARUH BUDAYA TERHADAP KINERJA
PEREKONOMIAN. Buletin Studi Ekonomi, 17(2), 98-115.

Priyono. (2016). Metode Penelitian Kuantitatif. In T. Chandra (Ed.), Revista
Brasileira de Linguistica Aplicada (Revisi). Zifatma Publishing.
https://revistas.ufrj.br/index.php/rce/article/download/1659/1508%0Ahttp://h
ipatiapress.com/hpjournals/index.php/qre/article/view/1348%5Cnhttp://www
tandfonline.com/doi/abs/10.1080/09500799708666915%5Cnhttps://mckinse
yonsociety.com/downloads/reports/Educa

Purnama Sari, W. (2015). Konflik Budaya Dalam Konstruksi Kecantikan Wanita
Indonesia (Analisis Semiotika Dan Marxist Iklan Pond’s White Beauty Versi
Gita Gutawa). Jurnal Komunikasi, 7(2), 198-206.

Purnamasari, D. (2017). Drama Korea Memikat Penggemar Membeli Produk K-
Beauty. Tirto.ld. https://tirto.id/drama-korea-memikat-penggemar-membeli-
produk-k-beauty-cyRk

Pusparisa, Y. (2020). Produk Skincare Korea Selatan Jadi Pilihan Waga Asia.
Databoks.  https://databoks.katadata.co.id/datapublish/2020/07/02/produk-
skincare-korea-selatan-jadi-pilihan-warga-asia

107



Putri, A. S. (2021). Kabar Terbaru, Stray Kids Terpilih Sebagai Model Brand
Kosmetik Nacific. FIMELA.
https://www.fimela.com/beauty/read/4650908/kabar-terbaru-stray-kids-
terpilih-sebagai-model-brand-kosmetik-nacific

Putri, 1. P., Liany, F. D. P., & Nuraeni, R. (2019). K-Drama dan Penyebaran
Korean Wave di Indonesia. ProTVF, 3(1), 68.
https://doi.org/10.24198/ptvf.v3i1.20940

Putu, N., Apriyani, W., & Setyari, W. (2021). ANALISIS DAYA SAING
KOSMETIK KOREA SELATAN DENGAN KOSMETIKA INDONESIA
DI PASAR INDONESIA. E-Jurnal Ekonomi Pembangunan Unud, 10(10),
4143-4171.

Ramadani, F., & Sofia, K. R. (2019). Strategi Marketing Public Relations untuk
Membangun Citra Innisfree melalui Penggunaan Virtual Reality. Jurnal
Penelitian Komunikasi, 22(2), 169-180.
https://doi.org/10.20422/jpk.v22i2.635

Rianti. (2019). Upaya Korea Tourism Organization (KTO) dalam
Mempromosikan Pariwisata Korea di Indonesia. Jurnal Online Mahasiswa
Fakultas lImu Sosial Dan lImu Politik Universitas Riau (JOM FISIP UNRI),
6(1), 1-11.
https://jom.unri.ac.id/index.php/JOMFSIP/article/view/23877%0Ahttp://arxi
v.org/abs/1011.1669%0ANhttp://dx.doi.org/10.1088/1751-8113/44/8/085201

Rustamana, A., Afiah, W. N., Rahmawati, R., & Suherman. (2023). Intervensi
Kekuatan Global Dari Dominasi Ekonomi Menjadi Dominasi Politik Dalam
Pemisahan Korea. Sindoro Cendekia Pendidikan, 2(6), 10-20.
https://doi.org/10.9644/scp.v1il.332

Sabina, N. K., Alvionita, Nursyifa, P., & Saleh, M. Z. (2023). Fenomena K-POP
Sebagai Strategi Ekspansi Produk Scarlett. Business and Investment Review,
1(5), 54-60. https://doi.org/10.61292/birev.v1i5.47

Safitri, B. R., & Soliha, E. (2023). Pengaruh Country Of Origin, Brand
Ambassador Dan Citra Merek Terhadap Keputusan Pembelian Produk
Innisfree Di Kota Semarang. Management Studies and Entrepreneurship
Journal, 4(3), 3446-3455. http://journal.yrpipku.com/index.php/msej

Sarwono, J. (2006). Metode Penelitian Kuantitatif & Kualitatif (Pertama).
Penerbit Graha lImu.

Setyanti, C. A. (2016). Korea Selatan, Pencetus Munculnya Era Skin Care Make-
Up. CNN Indonesia. https://www.cnnindonesia.com/gaya-
hidup/20160321092529-277-118688/korea-selatan-pencetus-munculnya-era-
skin-care-make-up

Shim, D. (2006). Hybridity and the rise of Korean popular culture in Asia. Media,
Culture and Society, 28(1). https://doi.org/10.1177/0163443706059278

108



Simamora, N. S. (2019). Pertumbuhan Innisfree Capai 70% di Indonesia.
Lifestyle.Com.
https://lifestyle.bisnis.com/read/20190719/220/1126271/pertumbuhan-
innisfree-capai-70-di-indonesia-

Simbar, F. K. (2016). FENOMENA KONSUMSI BUDAYA KOREA PADA
ANAK MUDA DI KOTA MANADO. Jurnal Holistik, 8, 1-20.

Suratmi, A. (2024). Korean Wave as a Tool of Public Diplomacy: The Impact of
South Korean Cultural Globalization in Indonesia from 2018 to 2023.
Eksekusi: Jurnal Ilmu Hukum Dan Administrasi Negara, 2(1), 303-317.
https://doi.org/10.55606/eksekusi.v2i1.870

Suryana. (2010). Metodologi Penelitian : Metodologi Penelitian Model Prakatis
Penelitian Kuantitatif dan Kualitatif. In Universitas Pendidikan Indonesia.
https://doi.org/10.1007/s13398-014-0173-7.2

Suryani, I, & Nasution, D. (2023). Dukungan Pemerintah Korea Selatan
Terhadap Penyebaran Korean Wave. JoGP, 1, 1. http://kti.potensi-
utama.ac.id/index.php/globaperspective

Taber, K. S. (2018). Constructivism in Education. In Early Childhood
Development (Issue January 2019). https://doi.org/10.4018/978-1-5225-
7507-8.ch015

Triharyanti, N., Hergianasari, P., & Nau, N. U. W. (2023). Analisis Kepentingan
Ekonomi Politik Indonesia Terhadap Reaktivasi Perjanjian IK-CEPA
(Indonesia-Korea Comprehensive Economic Partnership Agreement) Tahun
2019-2022. Administraus, 7(3), 1-19.
https://doi.org/10.56662/administraus.v7i3.196

Uly, Y. A., & Jatmiko, B. P. (2020). Bagaimana K-Pop dan K-Drama Pengaruhi
Ekonomi Korsel? Kompas.Com.
https://money.kompas.com/read/2020/10/15/074500126/bagaimana-k-pop-
dan-k-drama-pengaruhi-ekonomi-korsel-

Unilever Indonesia. (2020). Produk Sunlight Extra Korean Strawberry. Sunlight.
https://www.sunlight.co.id/product/extra-korean-strawberry-80ml.html

Woulandari, D. (2016). Ramai Brand Korea Bertarung di Pasar Kosmetik, Siapa
Menang? https://mix.co.id/marcomm/news-trend/ramai-brand-korea-
bertarung-di-pasar-kosmetik-siapa-menang/

Yuciana Telnoni, W. (2022). Analisis Reflektif Teologi Estetika John Navone:
Pengaruh Iklan Produk Kecantikan Terhadap Mindset Cantik Yang Ideal
Bagi Perempuan. Jurnal Matheteuo, 2(2), 101-113.
http://ejournal.staknkupang.ac.id/ojs/index.php/teuo

Yunita, P. (2023). Posisi Strategis Industri Kosmetik Korea Selatan Dalam
Hubungan Perdagangan Indonesia-Korea Selatan. INNOVATIVE: Journal Of
Social Science Research, 3(4), 3712-3725.

109



ket (2020). QA= Ao} SFFEAA o) A3 AIAME. In KIET #9304
(Vol. 256).

110



