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ABSTRAKSI 

MEILYA SYIFA AGHNIYA RAHMAN, RAGAM AKTIVITAS VIRTUAL 

FANDOM DI TWITTER 

(Studi Etnografi Virtual pada Fandom BTS ARMY dalam Fanbase @bitiesfess 

Selama Hiatus Grup)  

Perkembangan aktivitas penggemar K-Pop sudah lama menjadi perhatian 

oleh peneliti budaya. Fandom ARMY menjadi salah satu subjek penelitian yang 

khas sebab komunitas ini memiliki corak tersendiri dalam mengekspresikan 

perasaan dan kekaguman terhadap BTS. Fandom ARMY berkumpul dan                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                           

melakukan interaksi di dalam komunitas virtual penggemar (fanbase). ARMY 

Indonesia turut berkontribusi dalam membangun kedekatan penggemar, salah 

satunya melalui fanbase @bitiesfess. ARMY Indonesia senantiasa berkomunikasi 

dan memberi dukungan kepada BTS, bahkan saat grup sedang menjalani wajib 

militer (hiatus). Interaksi penggemar dianalisis menggunakan pendekatan 

etnografi virtual yang dicetuskan oleh Christine Hine (2000). Hasil penelitian 

menunjukkan terdapat empat bidang interaksi fandom di fanbase @bitiesfess, 1) 

bidang komunikasi tersegmentasi dalam empat bentuk real-time update, fanjokes, 

nostalgia, dan exposure. 2) bidang kreativitas dalam fanbase terdiri dari berbagai 

fanedit dan meme, 3) bidang pengetahuan selama masa hiatus didominasi oleh 

jadwal kegiatan, update member, edukasi, imbauan, dan fakta unik, 4) bidang 

organisasi dan kekuatan sipil mengajak pengikut mendukung gerakan voting, 

streaming, philanthropy, reporting and blocking, dan advocacy campaign. 

Kata kunci: Fandom ARMY, aktivitas virtual, hiatus, etnografi virtual, fanbase 

@bitiesfess   

Cultural researchers have long been concerned about the development of K-Pop fan 

activities. ARMY fandom stands out as a unique research subject because this community 

has its style of expressing feelings and admiration for BTS. Within a virtual community 

of fans (fanbase), ARMY fandom gathers and interacts actively. ARMY Indonesia 

actively builds fan closeness, exemplified by the @bitiesfess fanbase. Even when the 

group undergoes military service (hiatus), ARMY Indonesia actively communicates and 

supports BTS. Researchers analyzed fan interactions using a virtual ethnographic 

approach. The research results reveal four key areas of fandom interaction in the 

@bitiesfess fanbase: 1) The communication area actively segments into four forms: real-

time updates, fan jokes, nostalgia, and exposure. 2) The fanbase's creativity field actively 

comprises various fan edits and memes. 3) The field of knowledge during the hiatus 

period actively dominates with activity schedules, member updates, education, advice, 

and fun facts. 4) The organization and civil power field actively invite followers to 

support movements, e.g., streaming, philanthropy, reporting and blocking, and advocacy 

campaigns. 
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