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ABSTRAKSI

Iklan politik banyak bermunculan di media konvensional dan media online. Salah
satu iklan yang menarik perhatian dari masyarakat adalah iklan politik “Oke Gas 2”
yang banyak diperbincangkan masyarakat Indonesia dimasa kampanye Pilpres
2024. Penelitian ini merupakan studi kualitatif deskriptif menggunakan metode
analisis resepsi menurut Stuart Hall. Subjek penelitian ini adalah generasi Z.
Pengumpulan data dilakukan dengan metode wawancara mendalam, dokumentasi
dan studi literatur. Hasil penelitian menunjukkan penerimaan generasi z terhadap
pesan janji politik pada iklan “Oke Gas 2” terbagi dengan dua posisi yang yakni
posisi dominant-hegemonic reading dan posisi negotiated reading. Generasi Z
memaknai janji politik dalam iklan politik terdapat visi misi, identitas, serta simbol-
simbol yang disampaikan dengan jelas didalam iklan tersebut. Iklan “Oke Gas 2”
tidak hanya memberikan pesan janji politik melainkan juga menampilkan hiburan
dalam bentuk jargon serta musik yang mudah diingat dan diterima audiens.

Kata kunci: generasi z, iklan politik, janji politik

ABSTRACT.

Many political advertisements appear in conventional media and online media. One
of the advertisements that attracted the public's attention was the political
advertisement "Okay Gas 2," which was widely discussed by the Indonesian people
during the 2024 presidential election campaign. According to Stuart Hall, this
research is a descriptive qualitative study using the reception analysis method. The
subject of this research is Generation Z. Data collection was carried out using in-
depth interviews, documentation, and literature studies. The research results show
that Generation Z's acceptance of the political promise message in the "Okay Gas
2" advertisement is divided into two positions: the dominant-hegemonic and the
negotiated reading positions. Generation Z interprets political promises in political
advertisements, including the vision, mission, identity, and symbols that are clearly
conveyed in the advertisement. The "Okay Gas 2" advertisement conveys a message
of political promise and displays entertainment in the form of jargon and music that
is easy for the audience to remember and accept.

Keywords: generation z, political ads, political promises



