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ABSTRAK 

Rendahnya kesadaran masyarakat tentang administrasi kependudukan di 

Kota Surabaya, menjadikan penulis melakukan penelitian tentang manajemen 

konten media sosial Instagram @swargaloka.sby dan @swargaloka.sub. Konten-

konten Instagram tersebut bertujuan untuk meningkatkan kesadaran masyarakat 

tentang pentingnya administrasi kependudukan. Penelitian ini bertujuan untuk 

mengetahui bagaimana manajemen konten media sosial Instagram 

@swargaloka.sby dan @swargaloka.sub. Manajemen konten tersebut perlu 

diketahui untuk mendukung program E-Government di Kota Surabaya. 

Pemerintah kota Surabaya telah memperoleh penghargaan Sistem Pemerintahan 

Berbasis Elektronik (SPBE) terbaik se-Indonesia dalam peluncuran GovTech 

Indonesia dan SPBE Summit 2024. Melalui metode penelitian kualitatif deskriptif 

dan pendekatan kontruktivisme. Penelitian ini untuk mengetahui tahap share, 

tahap optimize, tahap manage, dan tahap engage pada manajemen konten media 

sosial Instagram @swargaloka.sby dan @swargaloka.sub. Terdapat tiga jenis 

konten yaitu infografis, story, dan video. Swargaloka masih belum optimal dalam 

berinteraksi dengan pengikut melalui kolom komentar, berhasil dalam melakukan 

percakapan, melakukan unggahan konten untuk menepis isu miring, menjangkau 

masyarakat, serta memanjakan melalui visual. 

Kata kunci: Hubungan masyarakat, Media Sosial, The Circular Model of 

SOME 
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 ANALYSIS OF SOCIAL MEDIA CONTENT MANAGEMENT FOR 

INSTAGRAM @SWARGALOKA.SBY AND @SWARGALOKA.SUB IN 

RAISING PUBLIC AWARENESS ABOUT THE IMPORTANCE OF 

POPULATION ADMINISTRATION IN SURABAYA 

ABSTRACT 

The low awareness of population administration among the residents of 

Surabaya prompted the author to conduct a study on the content management of 

the Instagram accounts @swargaloka.sby and @swargaloka.sub. These 

Instagram contents aim to raise public awareness about the importance of 

population administration. This study seeks to understand how the content 

management of the Instagram accounts @swargaloka.sby and @swargaloka.sub 

is carried out. Understanding this content management is crucial to support the 

E-Government program in Surabaya. The city government of Surabaya has 

received the best Electronic-Based Government System (SPBE) award in 

Indonesia at the GovTech Indonesia and SPBE Summit 2024. Utilizing a 

descriptive qualitative research method and a constructivist approach, this study 

aims to examine the stages of sharing, optimizing, managing, and engaging in the 

content management of the Instagram accounts @swargaloka.sby and 

@swargaloka.sub. There are three types of content: infographics, stories, and 

videos. Swargaloka has yet to optimize interaction with followers through the 

comment section, succeed in conversations, post content to dispel negative issues, 

reach out to the community, and please the audience with visuals. 

Keywords : Public relations; social media; The Circular Model of SOME
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