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ABSTRAK

Penelitian ini akan membahas mengenai persepsi sustainable fashion di
kalangan generasi Z pada media sosial tiktok. Hal tersebut penting dilakukan
karena saat ini banyak generasi Z mengonsumsi fast fashion yang menjadikan
konsumsi sehari-hari. Hal tersebut dikarenakan banyak konten di media sosial
tiktok yang menampilkan beragam konten fashion mulai dari mix and match
pakaian, rekomendasi pakaian murah, dan live tiktok dengan menjual beragam tren
fashion. Penelitian ini menggunakan metode kualitatif. Teknik pengumpulan data
menggunakan observasi, wawancara, dan dokumentasi. Hasil dari penelitian ini
adalah generasi Z mampu memberikan pendapatnya tentang sustainable fashion
dan konten fast fashion di tiktok. Banyak konten yang membuat generasi Z merasa
tertarik dan melakukan konsumsi produk dengan adanya konten yang hadir di
tiktok. Meskipun generasi Z memahami bagaimana sustainable fashion dilakukan,
hal tersebut tidak menurunkan minat beli generasi Z pada produk fast fashion di
tiktok. Bahkan generasi Z melakukan konsumsi produk untuk mengikuti tren dan
memenuhi kesenangan. Kesimpulan dari penelitian ini adalah minimnnya
kesadaran generasi Z untuk menerapkan gaya hidup berkelanjutan dan kurangnya
sosialisasi mengenai pentingnya penerapan sustainable fashion.

Kata kunci: Persepsi, Sustainable fashion, Fast fashion, Generasi Z, Tiktok
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ABSTRACT

This research will discuss the perception of sustainable fashion among
generation Z on TikTok social media. This is important to do because currently
many generation Z consume fast fashion which makes daily consumption. This is
because there is a lot of content on tiktok social media that displays a variety of
fashion content ranging from mix and match clothes, cheap clothing
recommendations, and live tiktok by selling various fashion trends. This research
uses a qualitative method. qualitative method. Data collection techniques using
observation, interviews, and documentation. The result of this study is that
generation Z is able to give their opinion regarding sustainable fashion and fast
fashion content on tiktok. A lot of content makes generation Z feel interested and
consume products with the content that is present on TikTok. Even though
generation Z understands how sustainable fashion is done, this does not reduce
generation Z's buying interest in fast fashion products on tiktok. Even generation Z
consumes products to follow trends and fulfill pleasure. The conclusion of this
study is the lack of awareness of generation Z to implement a sustainable lifestyle
and the lack of socialization about the importance of implementing sustainable
fashion.

Keywords: Perception, Sustainable fashion, Fast fashion, Generation Z, Tiktok

vii



DAFTAR ISI

LEMBAR PERSETUJIUAN. ..ottt I
LEMBAR PENGESAHAN ....oooi et i
SURAT PERNYATAAN TIDAK PLAGIAT ...t i
KATA PENGANTAR ...ttt iv
ABSTRAK ..ottt b et r e ens Vi
DAFTAR ISL ..o ettt viii
DAFTAR TABEL ...ttt X
DAFTAR GAMBAR ...ttt e e Xi
BAB | PENDAHULUAN ... .ottt 1
1.1 Latar Belakang Masalah ............ccocooiiiiiiie s 1
1.2 RUMUSAN MASAlaN .......oooviiiiiiee s 9
1.3 TUJUAN PENEIITIAN......ccuiiiiiiicciecce et 9
1.4 Manfaat Penelitian............coocoiiiiiiiieieee e 9
1.4.1 Manfaat TEOMELIS .......ocueiuiiieiieieieie e e 9
1.4.2 Manfaat PrakiiS........ccccoiiiiiiiiiieieese e 9
BAB 1l KAJIAN PUSTAKA ...ttt 10
2.1 Penelitian TerdahulU..........ccoooiieiieiie s 10
P Vg Fo Lo o R =T o SRR 14
2.2.1 Persepsi JOSEPN DE VIO ......c.cciiiiiiieieiesie e 14
2.2.2 KONSUMETISITIE ...t siee e eieesiee e esee st eee e steeneesneesteeneesneesneaneenneeneas 22
2.2.3 FaSt faSNION. .......coiiiiiiii s 24
2.2.8 THKEOK ...cveviteiiet ettt sttt nes 27
2.2.5 Sustainable fashion ... 28
2.2.6 Responsible Consumption...........ccccovveiiiiiie i 30

2.3 Kerangka Berpikir ........ccooiiiiiiiiiiiieeee s 32
BAB [l METODE PENELITIAN ...ttt 34
3.1.JeniS PENEHILIAN .....veeiieie e 34
3.2 Metode Penelitian ..........cccueiveieiie e 34
3.3 Definisi KONSEPLUAL ........c.eiiiiiiiie e 35

viii



3.3.1 Persepsi JOSEPN DE VIO .......ooviiiiiieieiiesic e 35

3.3.2 KONSUMETISITIE ..ottt sttt sne et 36
3.3.3 FaSt faSNION. .....c.eiiiieiiie e s 36
B.3L 4 THKEOK vttt ne s 37
3.3.5 Sustainable fashion............ccoviiiiiiii 37
3.3.6 Responsible ConSUMPLION.........cccveiiiieiicie e 38
3.4 LOKaST PENEIITIAN ..o 38
3.5 Subjek atau Objek penelitian...........cocoiiiiiiiiiiie e 38
3.6 Teknik Penentuan INFOrman ...........ccooveriieiene e 39
3.7 Teknik Pengumpulan Data ..........ccccooeririnieiieesee e 39
3.8 Teknik ANaliSIS Data........ccoverieiieiierieeie e 40
BAB IV HASIL DAN PEMBAHASAN ..ot 42
4.1 Gambaran Umum Objek Penelitian ..........cccccoovviieiiiieiiece e 42
4.1.1 Gambaran Umum Sustainable fashion ...........ccccovvniiiiniiiiinnnnns 42
4.1.2 Karakteristik Informan............ccccooviiiiiiin i 46
4.2 Hasil dan Pembahasan ..o 51
4.2.1 Stimulasi Generasi Z melakukan Konsumsi Fashion ..............ccccco....... 52

4.2.2 Pengorganisasian Informasi melalui Ketertarikan pada Fast fashion .. 56

4.2.3 Interpretasi-Evaluasi pada fast fashion di media sosial tiktok.............. 60
4.2.4 Memori dan Pengingat Tentang Sustainable fashion .......................... 62
4.2.5 Persepsi Sustainable fashion..............cccoveviiiiiieccc e 64
BAB V KESIMPULAN DAN SARAN.......cotitietiiseiet e 67
5.1 KeSIMPUIAN ... 67
5.2 SANAN ...ttt 68
DAFTAR PUSTAKA ettt ettt e e e sate e e snae e e nnne e 69
LAMPIRAN .ottt s e e e e e e et e e e et e e e e s nreeeeesnnneeeeans 75
Lampiran 1 Daftar pertanyaan............coocevereieeierenene e 75
Lampiran 2: DOKUMENTAST .......cc.ooiiuiiiiiiiiiseie e 108
Lampiran 3: Riwayat HidUp ........coovoiiiiicce e 110



Tabel 2. 1 Penelitian Terdahulu

DAFTAR TABEL



Gambar 1.
Gambar 1.
Gambar 1.
Gambar 1.
Gambar 2.
Gambar 2.
Gambar 4.
Gambar 4.

DAFTAR GAMBAR

1 Kinerja Impor Tekstil dan Barang Tekstil Indonesia......................... 2
2 Konsumsi fashion generasi Z...........cccoeveiineiinieeienene e 3
3 10 Merek Fashion Favorit 2021..........cccceveevieeiiiee e 4
4 Gambar Konten rekomendasi outfit.............cccoeveiiiiiii e 6
1 17 GOalS SDGS....occviiitiectie ettt 29
2 Kerangka Berpikir..........cccvovveivereiieieece s 33
1 Konten Fashion dan live TIKIOK ........c.cccceevvveiiieiiiiec e 44
2 Konten dan Komentar di TiKtOK...........cccoevviiiiiiiiccic e, 45

Xi



