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ABSTRAK 

Generasi Z hidup di era transformasi maskulinitas yang signifikan. Namun, 

kehadiran male pageant menunjukkan bahwa masyarakat masih memegang konsep 

maskulinitas tradisional, terlihat dari komentar negatif audiens terhadap peserta 

male pageant di Instagram portal pageant @selebhunt. Jika dibiarkan, ini dapat 

memicu toxic masculinity. Penelitian ini fokus pada persepsi generasi Z Jawa Timur 

tentang maskulinitas peserta male pageant melalui unggahan di Instagram 

@selebhunt. Metode penelitian menggunakan analisis persepsi dari data kualitatif 

wawancara dengan generasi Z di Jawa Timur. Hasil penelitian menunjukkan bahwa 

generasi Z di Jawa Timur memiliki persepsi yang lebih terbuka dan inklusif tentang 

maskulinitas. Analisis unggahan Instagram @selebhunt menemukan bahwa 

generasi Z kerap menerima dan menghargai berbagai ekspresi maskulinitas, 

termasuk yang lebih lembut dan estetis. Perbedaan pendapat tentang definisi 

maskulinitas di kalangan generasi Z Jawa Timur mencerminkan dinamika sosial 

dan kultural yang memengaruhi cara masing-masing individu menginterpretasikan 

dan mengekspresikan identitas gender. 

Kata kunci : Persepsi, Maskulinitas, Male Pageant, Generasi Z 
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ABSTRACT 

Generation Z lives in an era of significant transformation of masculinity. 

However, the presence of male pageants shows that society still holds traditional 

concepts of masculinity, as seen from the audience's negative comments towards 

male pageant participants on Instagram pageant portal @selebhunt. If left 

unchecked, this could trigger toxic masculinity. This research focuses on East Java 

Generation Z's perception of masculinity of male pageant participants through 

posts on Instagram @selebhunt. The research method uses perception analysis of 

qualitative data from interviews with generation Z in East Java. The results show 

that generation Z in East Java has a more open and inclusive perception of 

masculinity. Analysis of @selebhunt's Instagram posts found that generation Z 

tends to accept and appreciate various expressions of masculinity, including softer 

and aesthetic ones. The different opinions on the definition of masculinity among 

generation Z in East Java reflect the social and cultural dynamics that influence 

the way each individual interprets and expresses gender identity. 

Keywords: Perception, Masculinity, Male Pageant, Generation Z 
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