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Vina Yulia Mita 

 

ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh Good Corporate 

Governance dan Corporate Social Responsibility terhadap kinerja keuangan 

dengan reputasi perusahaan sebagai variabel mediasi pada perusahaan manufaktur 

sub sektor makanan dan minuman yang terdaftar di Bursa Efek Indonesia tahun 

2018-2022. Penelitian ini dilakukan diperusahaan sub sektor makanan dan 

minuman karena cenderung mengalami penurunan kinerja keuangan. Faktor lain 

juga mendukung adanya suatu permasalahan dari Good Corporate Governance 

terkait adanya kinerja industri pengolahan yang mengalami perlambatan dan dapat 

mempengaruhi kinerja keuangan perusahaan. Sementara Corporate Social 

Responsibility terkait adanya isu terhadap sektor industri manufaktur yang paling 

berpengaruh dalam menghasilkan tingkat pencemaran lingkungan yang tinggi, 

sehingga dapat merusak reputasi perusahaan dan berdampak terhadap kinerja 

keuangan. Penelitian ini menggunakan metode kuantitatif dengan populasi 

penelitian sebanyak 84, serta yang dapat memenuhi kriteria penelitian sebanyak 

10 perusahaan. Sementara, penelitian ini menggunakan metode purposive 

sampling, sehingga menghasilkan sampel sebanyak 50 pengamatan. Pengujian 

hipotesis menggunakan software SmartPLS 3.0. Hasil penelitian ini menunjukkan 

bahwa Good Corporate Governance berkontribusi terhadap reputasi perusahaan. 

Sementara, Corporate Social Responsibility tidak berkontribusi terhadap reputasi 

perusahaan. Selain itu, Good Corporate Governance dan reputasi perusahaan 

tidak berkontribusi terhadap kinerja keuangan, sedangkan Corporate Social 

Responsibility berkontribusi terhadap kinerja keuangan. Adapun reputasi 

perusahaan tidak cukup memiliki kontribusi dan manfaat untuk memediasi 

hubungan antara Good Corporate Governance dan Corporate Social 

Responsibility terhadap kinerja keuangan. 

 

Kata Kunci : Reputasi Perusahaan, Good Corporate Governance, Corporate 

Social Responsibility, dan Kinerja Keuangan 
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THE COMPANY'S REPUTATION MEDIATES GOOD CORPORATE 

GOVERNANCE AND CORPORATE SOCIAL RESPONSIBILITY ON THE 

FINANCIAL PERFORMANCE OF FOOD AND BEVERAGE SUB 

SECTOR MANUFACTURING COMPANIES LISTED ON THE 

INDONESIA STOCK EXCHANGE IN 2018-2022 

  

Vina Yulia Mita 

 

ABSTRACT 

This study aims to analyze the effect of Good Corporate 

Governance and Corporate Social Responsibility on financial performance with 

the company's reputation as a mediating variable in food and beverage sub-sector 

manufacturing companies listed on the Indonesia Stock Exchange in 2018-

2022. This research was conducted in the food and beverage sub-sector 

companies because they tend to experience a decrease in financial 

performance. Other factors also support the existence of a problem from Good 

Corporate Governance related to the performance of the processing industry 

which is experiencing a slowdown and can affect the company's financial 

performance. Meanwhile, Corporate Social Responsibility is related to issues 

related to the manufacturing industry sector that is most influential in producing 

high levels of environmental pollution, so that it can damage the company's 

reputation and have an impact on financial performance. This study used 

quantitative methods with a research population of 84, and which could meet the 

research criteria of 10 companies. Meanwhile, this study used the purposive 

sampling method, resulting in a sample of 50 observations. Hypothesis testing 

using SmartPLS 3.0 software. The results of this study show that Good Corporate 

Governance contributes to the company's reputation. Meanwhile, Corporate 

Social Responsibility does not contribute to the company's reputation. In 

addition, Good Corporate Governance and corporate reputation do not 

contribute to financial performance, while Corporate Social 

Responsibility contributes to financial performance. The company's reputation is 

not enough to have the contribution and benefits to mediate the relationship 

between Good Corporate Governance and Corporate Social Responsibility on 

financial performance. 

 

Keywords : Corporate Reputation, Good Corporate Governance, Corporate 

Social Responsibility, and Financial Performance  
  

 

 


