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ABSTRAK 

 

NARESWARI YUSTISIANINDITA HARMANTITO (2021). 

PROBABILITAS KEPUTUSAN KONSUMEN MEMILIH ROSELLA 

COFFEE PORONG BERDASARKAN ASPEK PRODUK, HARGA, 

TEMPAT TERHADAP PESAING PITSTOP KOPI PORONG. 

Perkembangan dunia bisnis yang semakin kompetitif, perusahaan harus 

melakukan strategi pemasaran dan perlu membuat inovasi baru sehingga tetap 

diminati oleh konsumen. Pesatnya perkembangan dalam dunia bisnis memicu 

persaingan yang cepat antar pebisnis. Rosella Coffee dan Pitstop Kopi  merupakan 

kafe dengan nuansa modern yang menyajikan menu coffee maupun non-coffee. 

Pendapatan Rosella Coffee Porong mulai tahun 2018 hingga saat ini mengalami 

kondisi fluktuatif. Hal ini dikarenakan perekonomian yang kurang membaik dan 

banyaknya pesaing yang menghasilkan produk serupa. Penelitian ini bertujuan 

untuk mengetahui probabilitas marjinal, probabilitas gabungan, probabilitas 

bersyarat Rosella Coffee Porong dan Pitstop Kopi Porong berdasarkan aspek 

produk, harga, dan tempat. 

Jenis penelitian yang digunakan adalah kuantitatif. Populasi dalam 

penelitian ini adalah konsumen Rosella Coffee dan Pitstop Kopi Porong dan 

pengambilan sampel dengan purposive dan quota sampling dengan jumlah sampel 

100 responden. Untuk pengumpulan data yaitu menggunakan instrumen tertulis 

kuesioner. Metode analisis yang digunakan adalah analisis probabilitas.  

Jika ditinjau dari hasil analisis probabilitas marjinal, disimpulkan 

probabilitas tertinggi adalah probabilitas konsumen memilih Rosella Coffee Porong 

dan Pitstop Kopi Porong berdasarkan produk sebesar 0,75. Jika ditinjau dari 

probabilitas gabungan Rosella Coffee Porong disimpulkan probabilitas tertinggi 

adalah probabilitas konsumen memilih Rosella Coffee berdasarkan produk dan 

tempat sebesar 0,86. Sedangkan Pitstop Kopi Porong, disimpulkan probabilitas 

tertinggi adalah probabilitas konsumen memilih Pitstop Kopi berdasarkan harga 

dan tempat sebesar 0,74. Jika ditinjau dari probabilitas bersyarat, disimpulkan 

probabilitas tertinggi adalah probabilitas Rosella Coffee Porong terhadap Pitstop 

Kopi Porong karena tempat yaitu sebesar 0,92. 

 

Kata Kunci : Keputusan Konsumen, Produk, Harga, Tempat 
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ABSTRACT 

 

NARESWARI YUSTISIANINDITA HARMANTITO (2021). PROBABILITY 

OF THE CONSUMER’S DECISION TO CHOOSE ROSELLA COFFEE 

PORONG BASED ON PRODUCT, PRICE, PLACE AGAINST 

COMPETITORS OF PITSTOP COFFEE PORONG. 

The development of the increasingly competitive business world, companies 

must carry out marketing strategies and need to make new innovations so that it 

remains in demand by consumers. The rapid development in the business world 

triggers rapid competition between business people. Rosella Coffee and Pitstop 

Kopi are cafes with modern nuances serving coffee and non-coffee menus. Rosella 

Coffee Porong's income from 2018 to date has fluctuated. This is because the 

economy is not improving and the number of competitors producing similar 

products. This study aims to determine the marginal probability, the combined 

probability, the conditional probability of Rosella Coffee Porong and Pitstop Kopi 

Porong based on product, price, and place aspects. 

This type of research is quantitative. The population in this research were 

consumers of Rosella Coffee Porong and the sampling was purposive and quota 

sampling with a sample size of 100 respondents. For data collection using a written 

questionnaire instrument. The analytical method used is probability analysis. 

If viewed from the results of the marginal probability analysis, it is 

concluded that the highest probability is the probability that consumers choose 

Rosella Coffee Porong and Pitstop Kopi Porong based on the product of 0.75. If 

viewed from the combined probability of Rosella Coffee Porong, it can be 

concluded that the highest probability is the probability that consumers choose 

Rosella Coffee based on the product and place of 0.86. While the Porong Coffee 

Pitstop, it can be concluded that the highest probability is the consumer's 

probability of choosing a Coffee Pitstop based on price and place of 0.74. If viewed 

from the conditional probability, it is concluded that the highest probability is the 

probability of Rosella Coffee Porong against Pitstop Kopi Porong because the 

location is 0.92. 

 

Keywords : The Consumer’s Decision, Product, Price, Place 
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