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(Studi pada Perusahaan Manufaktur Sub Sektor Makanan dan Minuman yang 

Terdaftar di Bursa Efek Indonesia periode 2018 – 2022) 

 

ABSTRAK 

 

Wahyu Mas Bayu Anggah 

17013010186 

 

Penelitian ini bertujuan untuk menguji pengaruh Pengaruh Pajak, Tunneling 

Incentive dan Debt Covenant Terhadap Transfer Pricing pada Perusahaan 

Manufaktur Sub Sektor Makanan dan Minuman yang Terdaftar di Bursa Efek 

Indonesia periode 2018 – 2022. Penelitian ini adalah penelitian deskriptif dengan 

pendekatan kuantitatif. Pengambilan sampel penelitian menggunakan teknik 

purposive sampling dengan perolehan 17 perusahaan. Data dianalisis dan diuji 

menggunakan SPSS Versi 26. Hasil penelitian ini menunjukkan Pajak mampu 

memberikan kontribusi terhadap Transfer Pricing, Tunneling Incentive mampu 

memberikan kontribusi terhadap Transfer Pricing. Sedangkan Debt Covenant 

belum mampu memberikan kontribusi terhadap Transfer Pricing. 

Kata Kunci : Pajak, Tunneling Incentive, Debt Covenant, Transfer Pricing 
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THE INFLUENCE OF TAX, TUNNELING INCENTIVE, AND DEBT 

COVENANT ON TRANSFER PRICING 

 

(A Study on Manufacturing Companies in the Food and Beverage Sub-Sector 

Listed on the Indonesia Stock Exchange for the Period 2018 – 2022)’ 

 

ABSTRACT 

 

Wahyu Mas Bayu Anggah 

17013010186 

 

This study aims to examine the influence of Tax, Tunneling Incentive, and Debt 

Covenant on Transfer Pricing in Manufacturing Companies in the Food and 

Beverage Sub-Sector Listed on the Indonesia Stock Exchange for the period 2018 

– 2022. This research is descriptive with a quantitative approach. The research 

sample was taken using purposive sampling technique, resulting in 17 companies. 

Data were analyzed and tested using SPSS Version 26. The results of this study 

indicate that Tax is able to contribute to Transfer Pricing, Tunneling Incentive is 

able to contribute to Transfer Pricing. Meanwhile, Debt Covenant has not been able 

to contribute to Transfer Pricing. 

Keywords: Tax, Tunneling Incentive, Debt Covenant, Transfer Pricing


