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ABSTRAK

VIA ALDINA AUVA, 20042010020, Pengaruh Influencer Review Dan
Product Ingredients Terhadap Perilaku Konsumen Pada Product Hydrasoothe

Azarine Sunscreen Gel di Surabaya

Penelitian ini bertujuan untuk menganalisis pengaruh influencer review dan
product ingredients Hydrasoothe Azarine Sunscreen Gel di Surabaya. Jenis
penelitian ini asosiatif yang menggunakan pendekatan kuantitatif. Populasinya
adalah pengguna yang familiar dengan influencer review "Tasya Farasya" dan
menggunakan product ingredients pada produk Hydrasoothe Azarine Sunscreen
Gel di Surabaya, dengan sampel sebanyak 120 responden. Teknik pengambilan
sampel yang digunakan adalah non-probability sampling dengan pendekatan
purposive sampling, sementara teknik pengumpulan data dilakukan melalui
kuesioner. Analisis data dilakukan menggunakan regresi linear berganda. Hasil
analisis menunjukkan bahwa kedua variabel bebas memiliki pengaruh positif
terhadap perilaku konsumen. Secara simultan, influencer review dan product
ingredients berpengaruh secara signifikan terhadap perilaku konsumen. Selain itu,
secara parsial dinyatakan bahwa influencer review terhadap perilaku konsumen
berpengaruh signifikan dengan memperoleh dan product ingredients secara parsial
berpengaruh signifikan terhadap perilaku konsumen. Faktor internal yang dapat
memengaruhi perilaku konsumen pada produk Hydrasoothe Azarine Sunscreen Gel
di Surabaya adalah mayoritas berjenis kelamin perempuan, rentang usia 15-24
tahun yang bertempat tinggal tepatnya di Surabaya Barat, pendapatan < Rp
1.000.000, pendidikan terakhir SMA/K, dan memiliki persepsi karena sunscreen
tersebut berkualitas. Hal tersebut menyatakan bahwa pentingnya influencer review
dan product ingredients dalam membentuk opini dan persepsi konsumen terhadap
suatu produk.

Kata kunci: Ulasan Influencer, Bahan Produk, Perilaku Konsumen
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ABSTRACT

VIA ALDINA AUVA, 20042010020, The Influence Of Influencer Reviews And
Product Ingredients On Consumen Behavior Product Hydrasoothe Azarine

Sunscreen Gel In Surabaya

This study aims to analyze the influence of influencer reviews and product
ingredients of Hydrasoothe Azarine Sunscreen Gel in Surabaya. This type of
research is associative using a quantitative approach. The population is users who
are familiar with the influencer review “Tasya Farasya” and use product
ingredients in Hydrasoothe Azarine Sunscreen Gel products in Surabaya, with a
sample of 120 respondents. The sampling technique used was non-probability
sampling with a purposive sampling approach, while the data collection technique
was carried out through a questionnaire. Data analysis was performed using
multiple linear regression. The results of the analysis show that both independent
variables have a positive influence on consumer behavior. Simultaneously,
influencer review and product ingredients have a significant effect on consumer
behavior. In addition, it is partially stated that influencer reviews on consumer
behavior have a significant effect and product ingredients partially have a
significant effect on consumer behavior. Internal factors that can influence
consumer behavior on Hydrasoothe Azarine Sunscreen Gel products in Surabaya
are that the majority are female, the age range is 15-24 years old who live precisely
in West Surabaya, income < Rp 1,000,000, senior high school, and have
perceptions because the sunscreen is quality. This states that the importance of
influencer reviews and product ingredients in shaping consumer opinions and
perceptions of a product.

Key word: Influencer Review, Product Ingredients, Consumen Behavior
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