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ABSTRAK

SINTHA ERIKA PUTRI, 20042010076, PENGARUH STORE
ATMOSPHERE, PRICE DISCOUNT, DAN SHOPPING LIFESTYLE
TERHADAP IMPULSE BUYING GENERASI Z PADA STORE KKV
TUNJUNGAN PLAZA SURABAYA

Penelitian ini bertujuan nuntuk mengetahui pengaruh store atmosphere, price
discount, dan shopping lifestyle terhadap impulse buying generasi z pada store kkv
tunjungan plaza Surabaya. Variabel yang digunakan dalam penelitian ini adalah
store atmosphere, price discount, shopping lifestyle sebagai variabel bebas dan
impulse buying sebagai variabel terikat. Metode yang diguakan dalam penelitian ini
yaitu kuatitatif dengan teknik analisis data menggunakan analisis regresi linier
berganda. Jumlah sampel yang digunakan dalam penelitian ini adalah 100
responden. Pengambilan sampel menggunakan metode nonprobability sampling
dengan teknik purposive sampling. Metode pengumpulan data menggunakan
kuesioner. Hasil penelitian ini menunjukkan bahwa store atmosphere, price
discount, dan shopping lifestyle secara simultan berpengaruh positif dan signifikan
terhadap impulse buying pada store KKV Tunjungan Plaza Surabaya. Variabel store
atmosphere secara parsial tidak berpengaruh terhadap impulse buying pada store
KKYV Tunjungan Plaza Surabaya. Variabel price discount berpengaruh positif dan
signifikan terhadap impulse buying pada store KKV Tunjungan Plaza Surabaya.
Variabel shopping lifestyle berpengaruh positif dan signifikan terhadap impulse
buying pada store KKV Tunjungan Plaza Surabaya.

Kata Kunci : Store Atmosphere, Price Discount, Shopping Lifestyle, dan impulse
Buying
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ABSTRACT

SINTHA ERIKA PUTRI, 20042010076, THE INFLUENCE OF STORE
ATMOSPHERE, PRICE DISCOUNT, AND SHOPPING LIFESTYLE ON
THE BUYING IMPULSE OF GENERATION Z AT THE KKV STORE
TUNJUNGAN PLAZA SURABAYA

This research aims to determine the influence of store atmosphere, price
discounts, and shopping lifestyle on the impulse buying of generation Z at the KKV
Tunjungan Plaza Surabaya store. The variables used in this research are store
atmosphere, price discount, shopping lifestyle as the independent variable and
impulse buying as the dependent variable. The method used in this research is
quantitative with data analysis techniques using multiple linear regression analysis.
The number of samples used in this research was 100 respondents. Sampling used
a nonprobability sampling method with purposive sampling technique. The data
collection method uses a questionnaire. The results of this research show that store
atmosphere, price discounts, and shopping lifestyle simultaneously have a positive
and significant effect on impulse buying at the KKV Tunjungan Plaza Surabaya
store. The store atmosphere variable partially has no effect on impulse buying at the
KKYV Tunjungan Plaza Surabaya store. The price discount variable has a positive
and significant effect on impulse buying at the KKV Tunjungan Plaza Surabaya
store. The shopping lifestyle variable has a positive and significant effect on

impulse buying at the KKV Tunjungan Plaza Surabaya store.

Keywords: Store Atmosphere, Price Discount, Shopping Lifestyle, and Impulse
Buying
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