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ABSTRAK 

 

ARDI ZULVA BUDIANTO, 20042010110, Pengaruh Live Streaming Selling, 

Discount, Kualitas Produk, Terhadap Impulsive Buying Pada Pengguna E-

commerce Shopee di Kota Surabaya 

Perkembangan teknologi yang terus meningkat dengan adanya internet berdampak 

pada perkembangan bisnis online. Dalam upaya peningkatan penjualan inovasi 

dalam strategi pemasaran secara digital ikut berkembang dengan adanya fitur Live 

Streaming pada platform jual beli online seperti shopee, shopee menjadi salah satu 

e-commerce paling popular di Indonesia, dan memberikan pengalaman berbelanja 

dengan berinteraksi secara langsung  antara penjual dan pembeli secara online. 

Penelitian ini bertujuan untuk menganalisis pengaruh Live Streaming selling, 

discount, dan kualitas produk terhadap impulsive buying. Impulsive Buying 

merupakan perilaku konsumen yang melakukan keputusan pembelian secara 

spontan, tidak terencana. Live Streaming selling, discount, dan kualitas produk 

menjadi faktor yang dapat mempengaruhi keputusan pembelian secara impulsive 

buying konsumen dalam berbelanja online. Penelitian ini menggunakan metode 

pendekatan kuantitatif dengan menyebarkan kuesioner dengan total sampel yang 

diambil yaitu 150 responden pemilik akun Shopee di Kota Surabaya. Sampel 

diambil dengan tenik purposive sampling. Data dianalisis menggunakan analisi 

regresi linear berganda dan uji hipotesis. Berdasarkan olah data yang dilakukan 

menggunakan SPSS 25. Didapatkan hasil penelitian menunjukkan bahwa Live 

Streaming selling, discount, dan kualitas produk secara parsial dan simultan 

berpengaruh siginifikan terhadap Impulsive Buying. 

 

Kata Kunci : Live Streaming Selling, Discount, Kualitas Produk, Impulsive 

Buying 
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ABSTRACK 

 

ARDI ZULVA BUDIANTO, 20042010110, Pengaruh Live Streaming Selling, 

Discount, Kualitas Produk, Terhadap Impulsive Buying Pada Pengguna E-

commerce Shopee di Kota Surabaya 

The development of technology that continues to increase with the internet has an 

impact on the development of online business. In an effort to increase sales, 

innovation in digital marketing strategies has also developed with the Live 

Streaming  feature on online buying and selling platforms such as shopee, shopee 

has become one of the most popular e-commerce in Indonesia, and provides a 

shopping experience by interacting directly between sellers and buyers online. This 

study aims to analyze the effect of Live Streaming selling, discounts, and product 

quality on impulsive buying. Impulsive Buying is the behavior of consumers who 

make purchase decisions spontaneously, unplanned. Live Streaming selling, 

discounts, and product quality are factors that can influence consumers' impulsive 

buying decisions  in online shopping. This study used a quantitative approach 

method by distributing questionnaires with a total sample taken, namely 150 

respondents who had Shopee accounts in the city of Surabaya. Samples were taken 

by purposive sampling. The data were analyzed using multiple linear regression 

analysis and hypothesis testing. Based on data processing carried out using SPSS 

25. The results showed that Live Streaming selling, discounts, and product quality 

partially and simultaneously had a significant effect on Impulsive Buying. 

 

Keywords : Live Streaming Selling, Discount, Product Quality, Impulsive Buying 
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