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ABSTRAK 

 
RIHAN NADIRA SONATA, 20043010271. IMPLEMENTASI PROGRAM 
PR GEKRAFS JATIM “NGOPI” DALAM MEMBANGUN COMMUNITY 

DEVELOPMENT DI JAWA TIMUR 
 

Dosen Pembimbing: Dian Hutami Rahmawati S.I.Kom., M.Med.Kom 
 

Ekonomi kreatif memegang peranan penting serta strategis dalam 
pengembangan ekonomi bisnis secara berkelanjutan. Namun, hadirnya pandemi 
Covid-19 menjadikan 17 sektor ekonomi kreatif mengalami penurunan termasuk 
di Jawa Timur. Merespon hal tersebut, Kemenparekraf RI meluncurkan GeKrafs 
Jatim. GeKrafs Jatim mengusung program PR “NGOPI” (Ngobrol Pintar) 
ekonomi kreatif. Penelitian ini dimaksudkan untuk mengetahui dan 
mendeskripsikan bagaimana implementasi program PR GeKrafs Jatim “NGOPI” 
ekonomi kreatif dalam membangun community development di Jawa Timur. 
Metode penelitian yang digunakan adalah kualitatif deskriptif dengan pendekatan 
paradigma konstruktivisme. Penelitian ini melalui empat tahap yaitu pengumpulan 
data, kondensasi data, penyajian data, dan penarikan serta verifikasi kesimpulan. 
Hasil penelitian menunjukan strategi public relations program “NGOPI” Jatim 
melalui tahapan komunikasi dengan generasi muda kreatif dan didasarkan pada 
hasil riset social mapping dan SIG, perencanaan program PR untuk pemberdayaan 
ekonomi kreatif, implementasi melalui kolaborasi dan pemanfaatan media sosial, 
serta evaluasi untuk perbaikan lebih lanjut. Sedangkan community development 
yang dilakukan memuat tiga fungsi strategi pemberdayaan mulai dari penyadaran, 
pengkapasitasan, dan pendayaan. GeKrafs Jatim juga mengusung green economy 
dan sustainability-driven economics dengan cara mendorong pelaku ekonomi 
kreatif mengimplementasikan praktik bisnis berkelanjutan. 
 
Kata Kunci: PR, GeKrafs, Community Development 
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ABSTRACT 

 
RIHAN NADIRA SONATA, 20043010271. IMPLEMENTATION PR 

PROGRAMM GEKRAFS JATIM "NGOPI" IN BUILDING COMMUNITY 
DEVELOPMENT IN EAST JAVA 

 
Supervising Lecturer: Dian Hutami Rahmawati S.I.Kom., M.Med.Kom 
 

The creative economy plays an important and strategic role in the 
sustainable development of the business economy. However, the presence of the 
Covid-19 pandemic has caused 17 creative economy sectors to experience a 
decline, including in East Java. In response to this, the Indonesian Ministry of 
Tourism and Creative Economy launched the GeKrafs East Java. GeKrafs East 
Java planning PR programm “NGOPI” (Ngobrol Pintar) creative economy. This 
research aims to identify and describe how the East Java GeKrafs PR programm 
“NGOPI” creative economy contributes to community development in East Java. 
The research method used is descriptive qualitative with a constructivist 
paradigm approach. This research went through four stages: data collection, data 
condensation, data presentation, and drawing and verifying conclusions. The 
research results show that the public relations strategy of the East Java 
“NGOPI” program goes through stages of communication with the creative 
young generation and is based on the results of social mapping and GIS research, 
PR program planning for empowering the creative economy, implementation 
through collaboration and use of social media, as well as evaluation for further 
improvements. Meanwhile, the community development carried out comprises 
three empowerment strategy functions: awareness, capacity building, and 
empowerment. GeKrafs East Java also promotes a green economy and 
sustainability-driven economics by encouraging creative economy players to 
implement sustainable business practices. 

 
Keywords: PR, GeKrafs, Community Development 
 

 


