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ABSTRAK

RENA ARRIVA DWI NISAUL HOTIMAH, 20042010095, PENGARUH
GREEN PRODUCT, GREEN MARKETING, DAN GREEN BRAND IMAGE
TERHADAP GREEN PURCHASE INTENTION PADA PRODUK SENSATIA
BOTANICALS DI KOTA SURABAYA

Penelitian ini bertujuan untuk mengetahui green product, green marketing, dan
green brand image terhadap green purchase intention produk Sensatia Botanicals
di Kota Surabaya. Variabel yang digunakan dalam penelitian ini adalah green
product, green marketing, dan green brand image sebagai variabel bebas dan green
purchase intention sebagai variabel terikat. Metode yang digunakan dalam
penelitian ini yaitu kuantitatif dengan teknik analisis data menggunakan analisis
regresi linier berganda. Jumlah sampel yang digunakan dalam penelitian ini adala
100 responden. Pengambilan sampe menggunakan metode nonprobability
sampling dengan teknik purposive sampling. Metode pengumpulan data
menggunakan kuesioner. Hasil penelitian ini menunjukkan bahwa green product,
green marketing, dan green brand image secara simultan berpengaruh positif dan
signifikan terhadap green purchase intention pada produk Sensatia Botanicals.
Variabel green product secara parsial berpengaruh positif dan signifikan terhadap
green purchase intention Pada Produk Sensatia Botanicals. Variabel green
marketing secara parsial berpengaruh positif dan signifikan terhadap green
purchase intention Pada Produk Sensatia Botanicals. Variabel green brand image
secara parsial berpengaruh positif dan signifikan terhadap green purchase intention
Pada Produk Sensatia Botanicals.

Kata Kunci : Green Product, Green Marketing, Green Brand Image, and Green
Purchase Intention



ABSTRACT

RENA ARRIVA DWI NISAUL HOTIMAH, 20042010095, THE INFLUENCE
OF GREEN PRODUCT, GREEN MARKETING, AND GREEN BRAND
IMAGE ON GREEN PURCHASE INTENTION FOR SENSATIA
BOTANICALS PRODUCTS IN SURABAYA CITY

This study aims to determine the influence of green product, green marketing,
and green brand image on green purchase intention for Sensatia Botanicals
products in Surabaya City. The variables used in this study are green product, green
marketing, and green brand image as independent variables, and green purchase
intention as the dependent variable. The method used in this study is quantitative
with data analysis technique using multiple linear regression analysis. The sample
size used in this study is 100 respondents. Sampling was conducted using
nonprobability sampling method with purposive sampling technique. Data
collection method used was a questionnaire. The results of this study indicate that
green product, green marketing, and green brand image simultaneously have a
positive and significant effect on green purchase intention for Sensatia Botanicals
products. The green product variable partially has a positive and significant effect
on green purchase intention for Sensatia Botanicals products. The green marketing
variable partially has a positive and significant effect on green purchase intention
for Sensatia Botanicals products. The green brand image variable partially has a
positive and significant effect on green purchase intention for Sensatia Botanicals
products.

Keywords: Green Product, Green Marketing, Green Brand Image, and Green
Purchase Intention

X1



