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ABSTRAK  

Perdagangan internasional telah menjadi pilar utama dalam mendorong pertumbuhan 

ekonomi suatu negara. Stabilitas perdagangan internasional tercermin dalam kegiatan 

ekspor-impor. Jumlah ekspor yang melebihi jumlah impor akan meningkatkan 

pendapatan nasional dan berdampak positif pada pertumbuhan ekonomi negara. 

Minyak Sawit Mentah (CPO) adalah produk ekspor dominan Indonesia yang 

memainkan peran penting dalam pertumbuhan ekonomi negara. Produksi CPO 

Indonesia pada tahun 2018 tercatat sebesar 40,57 juta ton, dengan India sebagai pasar 

utama terbesar bagi ekspor CPO Indonesia. Tujuan penelitian ini adalah untuk 

menentukan daya saing dan kinerja ekspor CPO Indonesia dibandingkan dengan 

negara pesaing utama, yaitu Malaysia dan Thailand. Proses analisis data menggunakan 

Revealed Comparative Advantage (RCA), Constant Market Share (CMS), dan Uji 

Mann-Whitney dengan periode statistik penelitian dari 2013-2022. Hasil penelitian 

menunjukkan bahwa nilai RCA Indonesia memiliki daya saing dan keunggulan 

komparatif dalam ekspor CPO terhadap Thailand, namun tidak menunjukkan 

perbedaan signifikan dengan Malaysia di pasar India. Hasil analisis data menggunakan 

Constant Market Shares (CMS) untuk mengukur kinerja ekspor CPO Indonesia melalui 

pertumbuhan standar, efek komposisi komoditas, efek distribusi pasar, dan efek daya 

saing menunjukkan bahwa kinerja ekspor komoditas CPO terhadap negara pesaing 

utama di pasar India cenderung memiliki tren positif. 

Kata Kunci : Ekspor, Crude Plam Oil. Revealed Comparative Advantage, Constant 

Market Share 
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ABSTRACT 

International trade has become a key pillar in driving a country's economic growth. 

The stability of international trade is reflected in export-import activities. The amount 

of exports that exceeds the amount of imports will increase national income and 

positively affect the country's economic growth. Crude Palm Oil (CPO) is Indonesia's 

dominant export product that plays a critical role in the country's economic growth. 

Indonesia's CPO production in 2018 was recorded at 40.57 million tons. India 

isIndonesia'slargest main market in exporting CPO. The purpose of this study is to 

determine the competitiveness and performance of Indonesia's CPO exports compared 

to the main competitor countries, namely Malaysia and Thailand. The data analysis 

process utilizes Revealed Comparative Advantage (RCA), Constant Market Share 

(CMS), and the Man-Whitney Test with the period of research statistics from 2013-

2022.The results show that Indonesia's RCA value has competitiveness and 

comparative advantage in CPO exports against Thailand, but does not show significant 

differences with Malaysia in the Indian market. The results of data analysis using 

Constant Market Shares (CMS) to measure Indonesia's CPO export performance 

through standard growth, commodity composition effects, market distribution effects 

and competitiveness effects show that the export performance of CPO commodities 

against major competitor countries in the Indian market tends to have a positive trend.  

Keywords: Export, Crude Palm Oil, Revealed Comparative Advantage, Constans 

Market Share 

 

 

 

 

 


