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ABSTRAK 

DIMAS OKTORIO FADILLA, 20042010195, Pengaruh Keragaman Produk, 

Experiential Marketing, Dan Service Quality Terhadap  

Kepuasan Konsumen Warung Kopi Di Bojonegoro  

 

Era globalisasi yang ditandai oleh kemajuan teknologi, sektor bisnis telah 

mengalami pertumbuhan yang sangat signifikan. Para pelaku usaha mikro, kecil, 

dan menengah (UMKM) berusaha untuk tetap bersaing dan mengoptimalkan 

profitabilitas mereka dengan menjaga dan memuaskan konsumen mereka. Bisnis 

warung kopi adalah jenis bisnis yang memiliki risiko besar dan karakteristik yang 

berbeda dibandingkan dengan bisnis lainnya. Penelitian ini dilakukan untuk 

mengetahui pengaruh keragaman produk, experiential marketing, dan service 

quality terhadap kepuasan konsumen warung kopi di Bojonegoro. Jenis penelitian 

yang digunakan yaitu penelitian kuantitatif. Populasi pada penelitian ini yaitu 

penikmat kopi yang berlokasi di Kabupaten Bojonegoro. Penelitian ini 

menggunakan sampel sebanyak 151 responden dengan menggunakan metode 

pengambilan sampel non probability sampling serta teknik pengambilan sampel 

yaitu purposive sampling. Analisis regresi linier berganda diterapkan untuk 

menganalisis data yang diuji dengan SPSS versi 25. Penelitian ini menyatakan 

bahwa secara simultan keragaman produk, experiential marketing, dan service 

quality berpengaruh terhadap kepuasan konsumen. Secara parsial keragaman 

produk, experiential marketing, dan service quality berpengaruh signifikan 

terhadap kepuasan konsumen. 

Kata Kunci : Keragaman Produk, Experiential Marketing, Service Quality, 

Kepuasan Konsumen 
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ABSTRACT 

DIMAS OKTORIO FADILLA, 20042010195, The Effect of Product Diversity, 

Experiential Marketing, and Service Quality on  

Consumer Satisfaction of Coffee Stalls in Bojonegoro 

In the era of globalization marked by technological advances, the business sector 

has experienced very significant growth. Micro, small, and medium-sized 

enterprises (MSMEs) strive to remain competitive and optimize their profitability 

by maintaining and satisfying their consumers. The coffee shop business is a type 

of business that has great risks and different characteristics compared to other 

businesses. This study was conducted to determine the effect of product diversity, 

experiential marketing, and service quality on consumer satisfaction of coffee 

shops in Bojonegoro. The type of research used is quantitative research. The 

population in this study were coffee lovers located in Bojonegoro Regency. This 

study used a sample of 151 respondents using non-probability sampling methods 

and sampling techniques, namely purposive sampling. Multiple linear regression 

analysis was applied to analyze the data tested with SPSS version 25. This study 

states that simultaneously product diversity, experiential marketing, and service 

quality affect customer satisfaction. Partially, product diversity, experiential 

marketing, and service quality have a significant effect on customer satisfaction. 

 

Keywords : Product Diversity, Experiential Marketing, Service Quality, 

Consumer Satisfaction
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