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 Abstract: Micro, Small and Medium Enterprises 

(MSMES) engaged in the world of Food and Beverage 

(F&B) in the Sentul Village area are one of the 

community service partners. One of these partners 

was established by the RT 01 association in the Sentul 

Village area with the lack of a conventional marketing 

system owned by these MSMEs. By providing various 

trainings and also providing socialization on the 

importance of digital marketing so that the marketing 

system can be improved so that it can cover more 

business targets and can be a better sales support. 

MSMES are also provided with service assistance in 

creating business accounts on digital media such as 

Instagram, Tiktok, Facebook, and Google Business 

accounts with optimal digital media management. 

marketing communication is able to build a brand. In 

line with the above, marketing communication is an 

effort to convey messages to the public, especially 

target consumers, regarding the existence of products 

in the market, so that they contribute to brand 

awareness for the company. 
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Abstrak  

Usaha Mikro Kecil dan Menengah (UMKM) yang berkecimpung dalam dunia Food and 

Beverage (F&B) di daerah Kelurahan Sentul merupakan salah satu mitra pengabdian masyarakat. 

Salah satu mitra tersebut didirikan oleh paguyuban RT 01 di wilayah Kelurahan Sentul dengan 

minimnya sistem pemasaran secara konvensional yang dimiliki oleh UMKM tersebut. Pembekalan 

berbagai pelatihan dan juga memberikan sosialisasi tentang betapa pentingnya digital marketing 

agar terbenahnya sistem pemasaran yang dimiliki sehingga dapat mencakup lebih banyak target 

usaha dan dapat menjadi penunjang penjualan yang lebih baik. UMKM juga diberikan bantuan 
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