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ABSTRAK 

 

SONIA AYU CAHYANI, 20042010165, Pengaruh Brand Image, Kepercayaan Merek 

Dan Kualitas Produk Terhadap Loyalitas Merek Kosmetik Maybelline (Studi Pada 

Pelanggan Produk Lipstik Maybelline di Wilayah Kota Surabaya) 

 

Di era globalisasi saat ini, kemajuan teknologi yang berkembang pesat membuat perusahaan-

perusahaan khususnya di bidang skincare harus bersaing dalam memperkenalkan produknya. 

Tujuan penelitian ini adalah untuk mengetahui pengaruh citra merek, kepercayaan merek, dan 

kualitas produk terhadap loyalitas merek. Populasi dalam penelitian ini adalah seluruh 

pelanggan produk lipstik Maybelline di wilayah kota Surabaya. Pengambilan sampel dalam 

penelitian ini dilakukan dengan menggunakan metode non-probability sampling, yaitu teknik 

purposive sampling. Besar sampel penelitian ini adalah 200 responden. Teknik analisis data 

yang digunakan dalam penelitian ini meliputi uji validasi, uji reliabilitas, uji normalitas, uji 

multikolinearitas, uji heteroskedastisitas, analisis regresi linier berganda, uji simultan, uji 

parsial, dan uji koefisien determinasi. Hasil penelitian ini menunjukkan bahwa variabel Citra 

Merek, Kepercayaan Merek, dan Kualitas Produk secara bersama-sama mempengaruhi 

Loyalitas Merek. Variabel citra merek tidak mempunyai pengaruh yang signifikan terhadap 

loyalitas merek. Variabel kepercayaan merek mempunyai pengaruh positif dan signifikan 

terhadap loyalitas merek. Variabel kualitas produk juga mempunyai pengaruh positif dan 

signifikan terhadap loyalitas merek. 

Kata Kunci : Citra Merek, Kepercayaan Merek, Kualitas Produk, Loyalitas Merek, Kosmetik 
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ABSTRACT 

 

SONIA AYU CAHYANI, 20042010165, The Influence of Brand Image, Brand Trust, and 

Product Quality on Cosmetic Brand Loyalty (Study on Maybelline Lipstick Product 

Customers in Surabaya City Area) 

 

In the current era of globalization, technological advancements are rapidly evolving, 

compelling companies, especially in the skincare sector, to compete in introducing their 

products. The aim of this research is to determine the influence of brand image, brand trust, 

and product quality on brand loyalty. The population in this study consists of all customers of 

Maybelline lipstick products in the Surabaya city area. Sampling in this research was 

conducted using non-probability sampling method, specifically purposive sampling technique. 

The sample size for this study was 200 respondents. The data analysis techniques employed in 

this research include validation test, reliability test, normality test, multicollinearity test, 

heteroskedasticity test, multiple linear regression analysis, simultaneous test, partial test, and 

coefficient of determination test. The results of this study indicate that the variables of Brand 

Image, Brand Trust, and Product Quality collectively influence Brand Loyalty. The brand 

image variable does not have a significant influence on brand loyalty. The brand trust variable 

has a positive and significant influence on brand loyalty. The product quality variable also has 

a positive and significant influence on brand loyalty. 

keywords: Brand Image, Brand Trust, Product Quality, Brand Loyalty, Cosmetics  

 

 

 


