
 

105 
 

DAFTAR PUSTAKA 

 

Adiwinata, N. N., Sumarwan, U., & Simanjuntak, M. (2021). Faktor-

Faktor yang Memengaruhi Perilaku Konsumsi Kopi di Era 

Pandemi Covid-19. Jurnal Ilmu Keluarga & Konsumen, 14(2), 

189–202. 

Aini, Y. N., & Khuzaini, K. (2022). Pengaruh Gaya Hidup, Kesadaran 

Merek dan Kualitas Produk terhadap Keputusan Pembelian 

Sepatu Ventela. Jurnal Ilmu Dan Riset Manajemen (JIRM), 11(12). 

Akib, M., & Hum, M. (2019). Hukum lingkungan perspektif global 

dan nasional. 

Baumert, T., & de Obesso, M. de las M. (2021). Brand Antiquity and 

Value Perception: Are Customers Willing to Pay Higher Prices 

for Older Brands? Journal of Business Research, 123, 241–254. 

Chaerul, M., Marbun, J., Destiarti, L., Armus, R., Marzuki, I., NNPS, R. 

I. N., Mohamad, E., Widodo, D., Tumpu, M., & Tamim, T. (2021). 

Pengantar Teknik Lingkungan. Yayasan Kita Menulis. 

Childs, M., Blanchflower, T., Hur, S., & Matthews, D. (2020). Non-

Traditional Marketplaces in The Retail Apocalypse: 

Investigating Consumers’ Buying Behaviours. International 

Journal of Retail & Distribution Management, 48(3), 262–286. 

Cici, C., & Mardikaningsih, R. (2022). Pengaruh Kepribadian Merek, 

Pengalaman Merek, dan Cinta Merek The Body Shop terhadap 

Loyalitas Merek. Journal of Trends Economics and Accounting 

Research, 2(4), 93–99. 

Dam, S. M., & Dam, T. C. (2021). Relationships Between Service 

Quality, Brand Image, Customer Satisfaction, And Customer 

Loyalty. The Journal of Asian Finance, Economics and Business, 

8(3), 585–593. 

Darma, B. (2021). Statistika Penelitian Menggunakan SPSS (Uji 

Validitas, Uji Reliabilitas, Regresi Linier Sederhana, Regresi 

Linier Berganda, Uji t, Uji F, R2). Guepedia. 

Drucker, P. F. (2020). The Essential Drucker. Routledge. 

Ekawati, T., Kusmantini, T., & Utami, Y. (2020). Kajian Faktor-Faktor 

yang Mempengaruhi Niat Beli Produk Organik. Journal of 

Business and Information System (e-ISSN: 2685-2543), 2(1), 32–

45. 



106 
 

 
 

ElHaffar, G., Durif, F., & Dubé, L. (2020). Towards Closing The 

Attitude-Intention-Behavior Gap in Green Consumption: A 

Narrative Review of The Literature And An Overview Of Future 

Research Directions. Journal of Cleaner Production, 275, 122556. 

Faizal, H., & Nurjanah, S. (2019). Pengaruh Persepsi Kualitas dan 

Citra Merek Terhadap Loyalitas Pelanggan Dimediasi 

Kepercayaan dan Kepuasan Pelanggan. Jurnal Riset Manajemen 

Dan Bisnis (JRMB) Fakultas Ekonomi UNIAT, 4(2), 307–316. 

Febianto, A. (2020). Gaya Hidup, Pengetahuan dan Kepercayaan 

Terhadap Loyalitas Konsumen Produk Ramah Lingkungan. 

Jurnal Widya Ganecwara, 29(3). 

Ghozali, I. (2018). Multivariate Analysis Application with IBM SPSS 

Program. 25. Semarang: Diponegoro University Publishing 

Agency. 

Goedeke, M. J., & Fogliasso, C. (2020). Is CSR Becoming a Corporate 

Requirement? Journal of Managerial Issues, 32(2). 

Golob, U., & Kronegger, L. (2019). Environmental Consciousness of 

European Consumers: A Segmentation-Based Study. Journal of 

Cleaner Production, 221, 1–9. 

Ha, J. W., Jeon, E.-C., & Park, S. K. (2023). Status Of Environmental 

Awareness and Participation in Seoul, Korea and Factors That 

Motivate A Green Lifestyle To Mitigate Climate Change. Current 

Research in Environmental Sustainability, 5, 100211. 

Hanaysha, J. R., Al Shaikh, M. E., & Alzoubi, H. M. (2021). 

Importance Of Marketing Mix Elements in Determining 

Consumer Purchase Decision In The Retail Market. International 

Journal of Service Science, Management, Engineering, and 

Technology (IJSSMET), 12(6), 56–72. 

Hanifah, H. N., Hidayati, N., & Mutiarni, R. (2019). Pengaruh produk 

ramah lingkungan/Green Product dan Harga terhadap 

keputusan pembelian produk Tupperware. JMD: Jurnal Riset 

Manajemen & Bisnis Dewantara, 2(1), 37–44. 

Jaiswal, D., & Kant, R. (2018). Green Purchasing Behaviour: A 

Conceptual Framework and Empirical Investigation Of Indian 

Consumers. Journal of Retailing and Consumer Services, 41, 60–

69. 

Jaya, I. M. L. M. (2020). Metode Penelitian Kuantitatif dan Kualitatif: 

Teori, Penerapan, dan Riset Nyata. Anak Hebat Indonesia. 

Kamaruddin, H., Patittingi, F., Assidiq, H., Bachril, S. N., & Al 

Mukarramah, N. H. (2022). Legal Aspect of Plastic Waste 



107 
 

 
 

Management in Indonesia and Malaysia: Addressing Marine 

Plastic Debris. Sustainability, 14(12), 6985. 

Katadata Insight Center. (2021). Alasan Membeli Produk 

Berkelanjutan dan Ramah Lingkungan. 

https://databoks.katadata.co.id/datapublishembed/122304/5-alasan-

konsumen-belanja-produk-ramah-lingkungan 

Kemper, J. A., & Ballantine, P. W. (2019). What Do We Mean by 

Sustainability Marketing? Journal of Marketing Management, 

35(3–4), 277–309. 

Kotler, P., Keller, K. L., Ang, S. H., Tan, C. T., & Leong, S. M. (2018). 

Marketing Management: An Asian Perspective. Pearson London. 

Kotler, P. T., & Armstrong, G. (2020). Principles of Marketing, eBook, 

18th Global Edition: Principles of Marketing. Pearson Higher Ed. 

Kusumastuti, A., Khoiron, A. M., & Achmadi, T. A. (2020). Metode 

Penelitian Kuantitatif. Deepublish. 

Lange, G.-M., Wodon, Q., & Carey, K. (2018). The Changing Wealth 

of Nations 2018: Building A Sustainable Future. World Bank 

Publications. 

Luo, B., Sun, Y., Shen, J., & Xia, L. (2020). How Does Green 

Advertising Skepticism on Social Media Affect Consumer 

Intention to Purchase Green Products? Journal of Consumer 

Behaviour, 19(4), 371–381. 

Manalu, P., Tarigan, F. S., Girsang, E., & Ginting, C. N. (2022). 

Hambatan Implementasi Kebijakan Pengelolaan Sampah 

Rumah Tangga di Kota Binjai. Jurnal Kesehatan Lingkungan 

Indonesia, 21(3), 285–292. 

Martínez García de Leaniz, P., Herrero Crespo, Á., & Gómez López, R. 

(2018). Customer Responses to Environmentally Certified Hotels: 

The Moderating Effect of Environmental Consciousness on The 

Formation of Behavioral Intentions. Journal of Sustainable 

Tourism, 26(7), 1160–1177. 

Mogaji, E., Adeola, O., Adisa, I., Hinson, R. E., Mukonza, C., & Kirgiz, 

A. C. (2022). Green Marketing in Emerging Economies: 

Communication and Brand Perspective: An Introduction. Green 

Marketing in Emerging Economies: A Communications 

Perspective, 1–16. 

Morgan, N. A., Whitler, K. A., Feng, H., & Chari, S. (2019). Research 

in Marketing Strategy. Journal of the Academy of Marketing 

Science, 47, 4–29. 



108 
 

 
 

Mukonza, C., & Swarts, I. (2020). The Influence of Green Marketing 

Strategies on Business Performance and Corporate Image in The 

Retail Sector. Business Strategy and the Environment, 29(3), 838–

845. 

Nguyen, H. V., Nguyen, N., Nguyen, B. K., Lobo, A., & Vu, P. A. 

(2019). Organic Food Purchases in An Emerging Market: The 

Influence of Consumers’ Personal Factors and Green Marketing 

Practices of Food Stores. International Journal of Environmental 

Research and Public Health, 16(6), 1037. 

Nugraha, B. (2022). Pengembangan Uji Statistik: Implementasi 

Metode Regresi Linier Berganda dengan Pertimbangan Uji 

Asumsi Klasik. Pradina Pustaka. 

Nugroho, R. H., & Andarini, S. (2021). Praktik Bisnis Indonesia. 

Zifatama Jawara. 

Rahman, A., Inayah, A. N., Lifchatullaillah, E., Hasyim, H., Dewi, I. K., 

Yuniwati, I., Simarmata, J., Mistriani, N., Nurbayani, N., & 

Siagian, V. (2021). Pengantar Kewirausahaan. 

Rustam, A., Wang, Y., & Zameer, H. (2020). Environmental Awareness, 

Firm Sustainability Exposure and Green Consumption 

Behaviors. Journal of Cleaner Production, 268, 122016. 

Sana, S. S. (2020). Price Competition Between Green and Non-Green 

Products Under Corporate Socially Responsible Firm. Journal of 

Retailing and Consumer Services, 55, 102118. 

Setiawan, C. K., & Yosepha, S. Y. (2020). Pengaruh Green Marketing 

Dan Brand Image Terhadap Keputusan Pembelian Produk The 

Body Shop Indonesia (Studi Kasus Pada Followers Account 

Twitter@ Thebodyshopindo). Jurnal Ilmiah M-Progress, 10(1). 

Siregar, M. A. S., & Widodo, A. (2021). Pengaruh Environmental 

Awareness dan Green Promotion Terhadap Keputusan 

Pembelian Air Minum Aqua di Kota Medan dengan Eco-label 

sebagai Variabel Mediasi. EProceedings of Management, 8(5). 

Suci, I. G. S., Wijoyo, H., & Indrawan, I. (2020). Pengantar Sosiologi 

Pendidikan. Pasuruan: Qiara Media. 

Sudirjo, F., Lotte, L. N. A., Sutaguna, I. N. T., Risdwiyanto, A., & 

Yusuf, M. (2023). The Influence of Generation Z Consumer 

Behavior on Purchase Motivation in E-Commerce Shoppe. 

Profit: Jurnal Manajemen, Bisnis Dan Akuntansi, 2(2), 110–126. 

Sugiyono, P. (2022). Metode Penelitian Pendidikan Pendekatan 

Kuantitatif, Kualitatif, Dan R&D. Metod. Penelit. Kuantitatif, 

Kualitatif, Dan R&D. Bandung CV Alf. 



109 
 

 
 

Tanwari, A. (2020). A Study on Assessing the Relationship Between 

Green Marketing and Brand Loyalty in Manufacturing Sector Of 

Greece: A Moderating Role Of Green Supply Chain Practices. 

Arthatama, 4(1), 44–55. 

Tjiptono, F. (2019). Strategi Pemasaran: Prinsip dan Penerapan. 

Yogyakarta: Penerbit ANDI. 

Ulfa, R. (2021). Variabel Penelitian dalam Penelitian Pendidikan. Al-

Fathonah, 1(1), 342–351. 

Wahab, S. (2018). Sustaining The Environment Through Green 

Marketing. Review of Integrative Business and Economics 

Research, 7, 71–77. 

Widyastuti, S., & Santoso, B. (2018). Green Marketing: A Study of The 

Factors Influencing the Repurchase Decision for Javanony 

Herbal Products. ASEAN Marketing Journal, 125–135. 

Widyati, S., Meidiana, C., & Sari, K. E. (2022). Efektivitas Dan 

Efisiensi Bank Sampah Induk Surabaya. Planning for Urban 

Region and Environment Journal (PURE), 11(2), 41–48. 

Wijekoon, R., & Sabri, M. F. (2021). Determinants That Influence 

Green Product Purchase Intention and Behavior: A Literature 

Review and Guiding Framework. Sustainability, 13(11), 6219. 

Wolf, M. J., Emerson, J. W., Esty, D. C., Sherbinin, A. de, & Wendling, 

Z. A. (2022). 2022 Environmental Performance Index (EPI) 

results. New Haven, CT: Yale Center for Environmental Law & 

Policy. 

  


