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ABSTRAK 

DINAR PRAMADHANI, 20042010118, Pengaruh Green Marketing, Lifestyle, 

dan Environmental Awareness terhadap Brand Loyalty (Studi Pada Pengguna 

Produk The Body Shop di Surabaya) 

Dalam beberapa tahun terakhir ini, isu global mengenai masalah lingkungan hidup 

telah meningkat secara signifikan. Manusia secara tidak langsung dipaksa untuk 

terus beradaptasi dan meningkatkan kualitas hidup agar tetap sejalan dengan 

perubahan yang terjadi. Konsep green marketing muncul sebagai respon terhadap 

isu-isu kerusakan lingkungan. Green marketing membantu pelaku usaha 

mengadopsi praktik bisnis yang lebih berkelanjutan karena membantu 

mempromosikan manfaat produk dan layanan yang ramah lingkungan. Tujuan 

penelitian ini yaitu untuk mengetahui pengaruh green marketing, lifestyle, dan 

environmental awareness terhadap brand loyalty pada pengguna produk The Body 

Shop di Surabaya. Jenis penelitian yang digunakan yaitu penelitian kuantitatif. 

Populasi pada penelitian ini yaitu seluruh pengguna produk The Body Shop yang 

berdomisili di Surabaya dengan usia 17 tahun ke atas dan riwayat pembelian 

minimal sebanyak dua kali dengan menggunakan sampel sebanyak 200 responden. 

Metode pengambilan sampel yang digunakan yaitu non probability sampling, serta 

teknik pengambilan sampel yaitu purposive sampling. Analisis regresi linier 

berganda diterapkan untuk menganalisis data yang diuji dengan SPSS versi 25. 

Hasil penelitian ini menyatakan bahwa green marketing, lifestyle, dan 

environmental awareness berpengaruh signifikan terhadap brand loyalty. Variabel 

green marketing, lifestyle, dan environmental awareness merupakan variabel yang 

valid dan reliabel. Secara simultan, variabel green marketing, lifestyle, dan 

environmental awareness berpengaruh positif dan signifikan terhadap brand 

loyalty. Secara parsial, variabel green marketing dan environmental awareness 

berpengaruh negatif dan signifikan terhadap brand loyalty. Sementara, variabel 

lifestyle berpengaruh positif dan signifikan secara parsial terhadap brand loyalty. 

Variabel green marketing, lifestyle, dan environmental awareness memiliki 

pengaruh sebesar 15,5% terhadap variabel brand loyalty, sedangkan 84,5% 

dipengaruhi oleh variabel lain yang tidak dapat disebutkan dalam penelitian ini 

Kata Kunci: Green marketing, Lifestyle, Environmental awareness, Brand 

loyalty. 
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ABSTRACT 

DINAR PRAMADHANI, 20042010118, The Influence of Green Marketing, 

Lifestyle, and Environmental Awareness on Brand Loyalty (Study of Users of 

The Body Shop Products in Surabaya) 

In recent years, global issues regarding environmental problems have increased 

significantly. Humans are indirectly forced to continue to adapt and improve the 

quality of life to remain in line with the changes that occur. The concept of green 

marketing emerged as a response to issues of environmental damage. Green 

marketing helps businesses adopt more sustainable business practices because it 

helps promote the benefits of environmentally friendly products and services. The 

aim of this research is to determine the influence of green marketing, lifestyle, and 

environmental awareness on brand loyalty among users of The Body Shop products 

in Surabaya. The type of research used is quantitative research. The population in 

this study is all users of The Body Shop products who live in Surabaya, aged 17 

years and over and with a history of purchasing at least twice using a sample of 

200 respondents. The sampling method used is non-probability sampling, and the 

sampling technique is purposive sampling. Multiple linear regression analysis was 

applied to analyze the data tested with SPSS version 25. The results of this research 

state that green marketing, lifestyle, and environmental awareness have a 

significant effect on brand loyalty. The green marketing, lifestyle and 

environmental awareness variables are valid and reliable variables. 

Simultaneously, the variables green marketing, lifestyle and environmental 

awareness have a positive and significant effect on brand loyalty. Partially, the 

variables green marketing and environmental awareness have a negative and 

significant effect on brand loyalty. Meanwhile, the lifestyle variable has a partially 

positive and significant effect on brand loyalty. The green marketing, lifestyle and 

environmental awareness variables have an influence of 15.5% on the brand loyalty 

variable, while 84.5% is influenced by other variables that cannot be mentioned in 

this research  

Keywords: Green marketing, Lifestyle, Environmental awareness, Brand 

loyalty. 
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