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ABSTRAK

AFFIVA LINDI DAMAYANTI, 20042010130, Pengaruh Persepsi
Kemanfaatan, Kemudahan, Risiko, dan Fitur Layanan Terhadap Minat
Menggunakan Dompet Digital ShopeePay Sebagai Alat Pembayaran Di
Shopee.

Penelitian ini bertujuan untuk mengetahui pengaruh persepsi kemanfaatan (X1),
persepsi kemudahan (X2), persepsi risiko (X3), dan fitur layanan (X4) terhadap
minat menggunakan (Y) baik secara simultan maupun parsial. Jenis penelitian
merupakan penelitian asosiatif dengan pendekatan kuantitatif. Populasi dalam
penelitian ini merupakan pengguna ShopeePay yang berdomisili Surabaya dengan
usia minimal 18 tahun dan pernah menggunakan dompet digital ShopeePay lebih
sari 3 kali. Jumlah sampel dalam penelitian ini adalah 155 responden. Teknik
pengambilan sampel menggunakan teknik Non Probability Sampling dan teknik
purposive sampling dengan menyebarkan kuesioner secara online melalui Google
Form. Teknik analisis data menggunakan regresi linear berganda dengan bantuan
program IBM SPPS Statistics 27. Hasil penelitian ini menunjukkan bahwa persepsi
kemanfaatan, persepsi kemudahan, persepsi risiko, dan fitur layanan secara
simultan berpengaruh signifikan terhadap minat menggunakan. Kemudian secara
parsial, persepsi kemanfaatan berpengaruh positif signifikan terhadap minat
menggunakan. Persepsi kemudahan berpengaruh positif signifikan terhadap minat
menggunakan. Persepsi risiko berpengaruh negatif signifikan terhadap minat
menggunakan. Dan fitur layanan berpengaruh positif signifikan terhadap minat
menggunakan.

Kata Kunci: Persepsi kemanfaatan, kemudahan, risiko, fitur layanan, minat
menggunakan, ShopeePay.
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ABSTRACT

AFFIVA LINDI DAMAYANTI, 20042010130, The Effect Of Perceived
Usefulness, Ease Of Use, Risk, And Service Features On Intention To Use The
E-Wallet Of Shopeepay As A Payment Method In Shopee Application

This research aims to determine the effect of perceived usefulness (X1), perceived
ease to use (X2), perceived risk (X3), and service features (X4) on intention to use
(Y) both simultaneously and partially. This type of research is associative research
using a quantitative approach.. The population in this study are ShopeePay users
who are domiciled in Surabaya with a minimum age of 18 years and have to used
ShopeePay digital wallet more than 3 times. The sampling technique uses Non
Probability Sampling techniques and purposive sampling techniques by distributing
questionnaires online via Google Form. The data analysis technique uses multiple
linear regression with the help of the IBM SPPS Statistics 27 program. The research
results show that perceived usefulness, perceived ease to use, perceived risk, and
service features simultaneously have a significant positive effect on intention to use.
Then partially, perceived usefulness has a significant positive effect on intention to
use. Perceived ease of use has a significant positive effect on intention to use.
Perceived risk has a significant negative effect on intention to use. And service
features have a significant positive effect on intention to use.

Keywords: Perceived usefulness, ease to use, risk, service features, intention to
use, ShopeePay.
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