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ABSTRACT 

 

Anindita Vella Puspitasari (20042010046), The Impact of the Korean Wave, 

Live Streaming, and Flash Sale on Consumer Interest in Purchasing Scarlett 

Whitening Products (A Case Study of Consumer Behavior Regarding Scarlett 

Whitening Products on TikTok Social Media) 

 

Technological advancements have revolutionized the business landscape, 

prompting a shift towards utilizing the internet and social media as primary channels 

for modernizing sales and marketing strategies. This study endeavors to investigate 

and assess the impact of the Korean Wave, Live Streaming, and Flash Sale on the 

purchasing interest of Scarlett Whitening products on the TikTok social media 

platform. The research focuses on consumers of Scarlett Whitening products who are 

active users of the TikTok application and follow the @Scarlett Whitening account. 

Data collection was conducted through the distribution of online questionnaires 

using Google Form. Sampling involved 100 respondents selected through Non-

Probability Sampling-Purposive Sampling method utilizing the Lemeshow Formula. 

The data comprises primary data obtained from the questionnaires and secondary 

data sourced from previous studies, literature, articles, and websites. The findings 

indicate that collectively, Korean Wave, Live Streaming, and Flash Sale exert a 

positive influence on the interest in purchasing Scarlett Whitening Products on 

TikTok. Additionally, each of these factors individually demonstrates a positive and 

partial impact on the interest in buying Scarlett Whitening products on the TikTok 

platform. 

 

Keywords : Korean Wave, Live Streaming, Flash Sale, Interest in Purchasing, 

Scarlett Whitening 
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ABSTRAK 

 

Anindita Vella Puspitasari (20042010046) Pengaruh Korean Wave, Live 

Streaming dan Flash Sale Terhadap Minat Pembelian Produk Scarlett 

Whitening (Studi Kasus Konsumen Produk Pemutih Scarlett di Media Sosial 

TikTok) 

 

Perkembangan teknologi telah mengubah paradigma bisnis dengan 

mendorong perluasan peran internet dan media sosial sebagai sarana utama dalam 

memodernisasi strategi penjualan dan pemasaran. Penelitian ini bertujuan untuk 

meneliti dan menganalisis dampak Korean Wave, Live Streaming, dan Flash Sale 

terhadap Minat Beli Produk Scarlett Whitening di platform media sosial TikTok. 

Populasi yang menjadi fokus penelitian adalah konsumen produk Scarlett Whitening 

yang menggunakan aplikasi TikTok dan mengikuti akun @Scarlett Whitening. Data 

dikumpulkan melalui distribusi kuesioner daring menggunakan Google Form. 

Pengambilan sampel dilakukan dengan metode Non Probability Sampling-Purposive 

Sampling dengan Rumus Lemeshow, melibatkan 100 responden. Data terdiri dari dua 

jenis, yaitu data primer (dari kuesioner) dan data sekunder (berupa studi sebelumnya, 

literatur, artikel, dan situs web). Hasil penelitian menunjukkan bahwa Korean Wave, 

Live Streaming, dan Flash Sale secara bersama-sama (simultan) berpengaruh positif 

terhadap Minat Beli Produk Scarlett Whitening di TikTok, serta Korean Wave, Live 

Streaming, dan Flash Sale memiliki pengaruh positif dan parsial terhadap minat beli 

produk Scarlett Whitening di platform media sosial TikTok. 

 

Kata Kunci : Korean Wave, Live Streaming, Flash Sale, Minat Beli, Scarlett 

Whitening 
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