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ABSTRAK

ADISTYA. PRAMUDYANA, 20042010106, PENGARUH BAURAN
PEMASARAN TERHADAP MINAT BERKUNJUNG KEMBALI KE
ROMOKALISARI ADVANTURE LAND SURABAYA

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh bauran
pemasaran terhadap minat berkunjung kembali ke Romokalisari Adventure Land
Surabaya baik secara simultan maupun parsial. Penelitian ini menggunakan
variabel bebas (X) yakni “Product, Price, Place, Promotion, People, Process, dan
Physical evidence” serta variabel terikat (Y) yaitu Minat Berkunjung Kembali.
Penelitian ini menggunakan metode Kkuantitatif asosiatif dengan teknik
pengambilan sampel purpossive sampling sebanyak 100 responden pengunjung
Romokalisari Adventure Land Surabaya. Metode pengumpulan data menggunakan
kuesioner. Pengujian instrumen menggunakan uji validitas dan uji reliabilitas dan
hasil pengujian menunjukkan bahwa keseluruhan instrumen dinyatakan valid dan
reliabel. Teknik analisis data menggunakan regresi linier berganda, uji asumsi
klasik, uji f dan uji t. Hasil dari penelitian ini adalah secara parsial “Product, Price,
Promotion, People, dan Physical evidence” memiliki pengaruh signifikan dan
positif sedangkan untuk variabel Place dan Process tidak berpengaruh signifikan
terhadap minat berkunjung kembali ke Romokalisari Adventure Land Surabaya.
Serta secara simultan “Product, Price, Place, Promotion, People, Process, dan
Physical Evidence” berpengaruh signifikan dan positif sebesar 74,9% terhadap
minat berkunjung kembali ke Romokalisari Adventure Land Surabaya.

Kata Kunci : Bauran Pemasaran 7P, Minat Berkunjung Kembali
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ABSTRACT

ADISTYA PRAMUDYANA, 20042010106, THE [INFLUENCE OF
MARKETING MIX ON THE INTENTION TO REVISIT ROMOKALISARI
ADVENTURE LAND SURABAYA

This research aims to determine and analyze the influence of the marketing mix on
the intention to revisit Romokalisari Adventure Land Surabaya, both
simultaneously and partially. This study uses independent variables (X), namely
"Product, Price, Place, Promotion, People, Process, and Physical evidence," and
the dependent variable (Y), which is the Intention to Revisit. The research employs
an associative quantitative method with purposive sampling technique, involving
100 respondents who visited Romokalisari Adventure Land Surabaya. Data
collection is done through a questionnaire. Instrument testing includes validity and
reliability tests, and the results indicate that the entire instrument is valid and
reliable. The data analysis technique involves multiple linear regression, classic
assumption tests, F-test, and t-test. The results of this study show that, partially,
"Product, Price, Promotion, People, and Physical evidence" have a significant and
positive influence, while Place and Process variables do not significantly affect the
intention to revisit Romokalisari Adventure Land Surabaya. Simultaneously,
"Product, Price, Place, Promotion, People, Process, and Physical Evidence"
collectively have a significant and positive influence of 74.9% on the intention to
revisit Romokalisari Adventure Land Surabaya.

Keywords : Marketing mix 7P, Revisit Itention
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