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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh citra merek, harga, dan kualitas
produk terhadap loyalitas pelanggan pada produk body lotion Nivea (studi pada
pengikut akun Shopee Nivea Official Store). Metode yang digunakan dalam
penelitian ini adalah metode jenis kuantitatif. Populasi pada penelitian ini adalah
pengikut akun Shopee Nivea Official Store. Sampel yang digunakan sebanyak 100
yang diambil dengan menggunakan teknik purposive sampling. Berdasarkan hasil
olahan data, Pada Uji F dapat dinyatakan bahwa F hitung sebesar 22.476 > F tabel
2,699 dengan tingkat signifikansi 0,000 < 0,05. Maka hasil uji F menunjukkan
bahwa variabel Citra Merek, Harga, dan Kualitas Produk secara simultan
berpengaruh terhadap Loyalitas Pelanggan. Pada uji t nilai sig pada variabel citra
merek (X1) sebesar 0,000 < 0,05. Nilai t hitung 7.781 > t tabel 1,984. Maka HO
ditolak dan H1 diterima artinya variabel Citra Merek secara parsial berpengaruh
terhadap Loyalitas Pelanggan. Nilai sig pada variabel Harga (X2) sebesar 0,004 <
0,05. Nilai t hitung -2,964 < t tabel 1,984. Maka HO ditolak dan H2 diterima artinya
variabel Harga berpengaruh negatif secara parsial terhadap Loyalitas Pelanggan.
Nilai signifikansi pada variabel Kualitas Produk (X3) sebesar 0,000 < 0,05. Nilai t
hitung -4,086 < t tabel 1,984. Maka HO ditolak dan H3 diterima artinya variabel

Kualitas Produk berpengaruh negatif secara parsial terhadap Loyalitas Pelanggan.

Kata kunci : Citra Merek, Harga, Kualitas Produk, Loyalitas Pelanggan
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ABSTRACT

This research aims to determine the influence of brand image, price and product
quality on customer loyalty to Nivea body lotion products (study of followers of the
Shopee Nivea Official Store account). The method used in this research is a
quantitative type method. The population in this study were followers of the Shopee
Nivea Official Store account. The sample used was 100 taken using purposive
sampling technique. Based on the results of the data processing, in the F test it can
be stated that the calculated F is 22,476 > F table 2.699 with a significance level of
0.000 < 0.05. So the results of the F test show that the variables Brand Image, Price
and Product Quality simultaneously influence Customer Loyalty. In the t test, the
sig value for the brand image variable (X1) is 0.000 < 0.05. The calculated t value
Is 7.781 > t table 1.984. So HO is rejected and H1 is accepted, meaning that the
Brand Image variable partially influences Customer Loyalty. The sig value of the
Price variable (X2) is 0.004 < 0.05. The calculated t value is -2.964 < t table 1.984.
So HO is rejected and H2 is accepted, meaning that the Price variable has a partial
negative effect on Customer Loyalty. The significance value for the Product Quality
variable (X3) is 0.000 < 0.05. The calculated t value is -4.086 < t table 1.984. So
HO is rejected and H3 is accepted, meaning that the Product Quality variable has a

partial negative effect on Customer Loyalty.

Keywords: Brand Image, Price, Product Quality, Customer Loyalty
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