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ABSTRAK

Berkembangnya industri kopi khususnya di kota-kota besar di Indonesia
tidak terlepas dari fenomena gaya hidup konsumtif masyarakat modern , kemajuan
teknologi, peningkatan perekonomian masyarakat, serta didorong faktor budaya.
Beberapa kalangan penikmat kopi pada umumnya lebih memilih kopi instan
karena dinilai lebih praktis, murah, dan mudah di jumpai sehingga para penikmat
kopi tersebut kurang mengetahui sebenarnya Indonesia memiliki banyak sekali
keragaman kopi yang memiliki karakter dan cita rasa  masing-masing
sesuaigeografis daerah kopi tersebut di tanam (single origin).

Berdasarkan fenomena tersebut, perancang melakukan wawancara serta
menentukan sampling untuk melakukan  kuisioner dan observasi sehingga
didapatkan kesimpulan bahwa penikmat kopi membutuhkan informasi tentang
berbagai hal mengenai kopi Indonesia khususnya keragaman kopi sebagai
kekayaan sumber daya alam yang dikemas secara kreatif serta diharapkan mampu
meningkatkan berbagai aspek bagi petani kopi, pelaku industri dan konsumen
kopi di Indonesia.

Konsep utama yang digunakan adalah merancang buku infografis yang
mengulas informasi mengenai kopi secara umum serta keragaman kopi asal
Indonesia dengan tujuan agar para penikmat kopi bisa mengenal karakter dan
citarasa kopi Indonesia yang unik dan khas tanpa harus datang ke daerah asal kopi

tersebut berasal.

Kata Kunci: Buku, Infografis, Kopi, Geografis, Indonesia



ABSTRACT

The development of the coffee industry, especially in big cities in
Indonesia, is inseparable from the phenomenon of tyhe consumptive lifestyle of
modern society, technological advancements, econom improvement, and cultural
factors. Some coffee connoisseurs generally prefer instant coffee because it is
considered more practical, inexpensive, and easy to meet so that coffee
connoisseurs don't really know that Indonesia actually has a great variety of
coffee that has the character and taste of each according to the geographical area
of the coffee planted (single origin).

Based on this phenomenon, the designer conducts interviews and
determines sampling to conduct questionnaires and observations so that it can be
concluded that coffee lovers need information about various things about
Indonesian coffee, especially the diversity of coffee as a wealth of natural
resources that are creatively packaged and are expected to improve various
aspects for coffee farmers , coffee industry and consumer in Indonesia.

The main concept used is designing an infographic book that reviews
information about coffee in general and the diversity of coffee from Indonesia
with the aim that coffee connoisseurs can get to know the unique and distinctive
characteristics of Indonesian coffee without having to come to the area where the

coffee originated.

Keywords: Book, Infographics, Coffee, Geography, Indonesia
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