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ABSTRAK 

 

RIDA FEBIANTY PUTRI, 1643010155, Pengaruh Daya Tarik Boyband BTS 

(Bangtan Sonyeondan) Sebagai Brand Ambassador Terhadap Keputusan Pembelian 

Produk Di E-Commerce Tokopedia. 

 

Penelitian ini bertujuan untuk menganalisis pengaruh daya tarik BTS sebagai brand 

ambassador berupa Familiarity, Similarity dan Likeability terhadap keputusan 

pembelian produk di e-commerce Tokopedia.Data sampel diperoleh dari 100 

responden yang berusia 18-35 tahun berdomisili Surabaya serta mengetahui BTS 

merupakan brand ambassador Tokopedia melalui penyebaran kuesioner dengan 

teknik purposive sampling. Analisis regresi linier berganda digunakan untuk menguji 

hipotesis penelitian ini dengan dukungan uji t, uji F dan koefisien determinasi. Hasil 

dari penelitian ini menunjukkan bahwa: 1) Variabel familiarity dan Similarity 

memiliki pengaruh positif dan signifikan terhadap keputusan pembelian. 2) Variabel 

likeability tidak memiliki pengaruh terhadap keputusan pembelian di Tokopedia. 

Variabel Similarity memiliki hasil yang lebih besar daripada variabel Familiarity. 

Secara simultan, ketiga variabel memiliki pengaruh positif dan signifikan yang 

berarti bahwa daya tarik BTS memiliki pengaruh terhadap keputusan pembelian 

produk di e-commerce Tokopedia.  

Kata Kunci: Daya Tarik (Familiarity, Similarity, Likeability), Keputusan Pembelian 

 

RIDA FEBIANTY PUTRI, 1643010155, The Influence of the Attractiveness of the 

Boyband Bts (Bangtan Sonyeondan) as a Brand Ambassador on Product Purchasing 

Decisions at Tokopedia E-Commerce. 
 

This study aims to analyze the effect of the attractiveness of BTS as brand 

ambassadors in the form of Familiarity, Similarity and Likeability on product 

purchasing decisions at Tokopedia e-commerce. Sample data were obtained from 100 

respondents aged 18-35 years who live in Surabaya and know that BTS is 

Tokopedia's brand ambassador through distribution of questionnaires with purposive 

sampling technique. Multiple linear regression analysis was used to test the research 

hypothesis with the support of the t test, F test and the coefficient of determination. 

The results of this study indicate that: 1) Familiarity and similarity variables have a 

positive and significant influence on purchasing decisions. 2) The likeability variable 

has no influence on purchasing decisions at Tokopedia. The Similarity variable has 

greater results than the Familiarity variable. Simultaneously, the three variables 

have a positive and significant influence, which means that the attractiveness of BTS 

has an influence on product purchasing decisions at Tokopedia’s e-commerce. 

Key Words: Attractiveness (Familiarity, Similarity, Likeability), Purchasing 

Decisions 
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