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ABSTRAKSI 
 

Penelitian ini bertujuan untuk mengetahui Pengembangan Pemasaran Online (E-Peken) Produk 

Usaha Mikro Kecil dan Menengah (UMKM) Pasca Pandemi Covid-19 Di Kota Surabaya. Metode 

yang digunakan dalam penelitian ini adalah metode deskriptif kualitatif terkait pengembangan 

pemasaran online (E-Peken) produk usaha mikro kecil dan menengah (UMKM) Pasca Pandemi 

Covid-19 Di Kota Surabaya. Berdasarkan pembahasan diperoleh kesimpulan bahwa 

Pengembangan Pemasaran Online (E-Peken) Produk Usaha Mikro Kecil dan Menengah (UMKM) 

Pasca Pandemi Covid-19 Di Kota Surabaya sangat dirasakan oleh pengusaha UMKM, karena 

semasa Covid 19 dengan penerapan Pembatasan Sosial Berskala Besar (PSBB) hingga penerapan 

Pemberlakuan Pembatasan Kegiatan Masyarakat (PPKM) Level 4, benar-benar sangat dirasakan 

oleh pada pelaku UMKM – kegiatan usahanya bagaikan hidup enggan mati tidak mau. 

Turutsertanya Pemkot Surabaya menghidupkan dan menggairahkan para pelaku uhasa UMKM, 

memberikan pelatihan pemasaran dari yang konvensional mempertemukan antara pelaku usaha 

UMKM dengan para konsumen, yang langka terjadi pada saat pandemi covid 19, beralih melalui 

online dengan pemasaran secara E-PEKEN.  

 

Kata kunci : Pemasaran Online (E-Peken), UMKM,  Pasca Pandemi Covid-19 . 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



ABSTRACT 
 

This study aims to determine the Development of Online Marketing (E-Peken) for Micro, Small 

and Medium Enterprises (MSMEs) Products after the Covid-19 Pandemic in the City of Surabaya. 

The method used in this study is a qualitative descriptive method related to the development of 

online marketing (E-Peken) for micro, small and medium enterprise (MSMEs) products after the 

Covid-19 Pandemic in the City of Surabaya. Based on the discussion, it was concluded that the 

Development of Online Marketing (E-Peken) for Micro, Small and Medium Enterprises (MSMEs) 

Products after the Covid-19 Pandemic in the City of Surabaya was greatly felt by MSME 

entrepreneurs, because during Covid 19 with the implementation of Large-Scale Social 

Restrictions (PSBB) to the implementation of Level 4 Restrictions on Community Activities 

(PPKM), is really felt by MSME actors - their business activities are like living, unwilling to die, 

don't want to. The participation of the Surabaya City Government revived and stimulated MSME 

business actors, provided marketing training from the conventional bringing together MSME 

business actors and consumers, which was rare during the Covid 19 pandemic, switching online 

with E-PEKEN marketing.  

 

Keywords: Online Marketing (E-Peken), MSMEs, Post-Covid-19 Pandemic. 
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