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ABSTRAK 

 

Sheila Kartikasari, 19064020029, Strategi Bauran Pemasaran kopi di Cafe 

Budaya Kopi dan Loodst Coffe Kota Mojokerto. 

 

Penelitian ini bertujuan untuk menganalisis dan memperoleh bukti empiris 
tentang strategi bauran pemasaran kopi di Cafe Budaya Kopi dan Loodst Coffe 
Kota Mojokerto. Penelitian ini dilakukan pada Cafe Budaya Kopi dan Loodst 
Coffe Kota Mojokerto. Data yang digunakan dalam penelitian ini menggunakan 
kuisoner. Metode pengambilan sampel menggunakan convinience sampling. 
Jumlah sampel yang terkumpul sebanyak 100 sampel.Teknik analisis idata yang 
digunakan peneliti yaitui statistik deskriptif dan statistik inferensial. Untuk 
menganalisisi idata imenggunakan iPartial iLeast iSquare (PLS). Analisa SEM-
PLS menggunakan iouter modeli dan inner imodeli. Hasil penelitian membuktikan 
bahwa Loodst Coffee dan Cafe Budaya Kopi dalam memasarkan produknya 
menerapkan strategi bauran pemasaran 7P agar dapat bersaing di pasar dengan 
produk lain yang sejenis. Variabel bauran pemasaran produk, harga, tempat, 
promosi, proses, orang dan bukti fisik mendapatkan penilaian responden pada 
kategori baik.  Variabel bauran pemasaran 7P secara parsial variabel produk, 
harga, tempat, promosi, proses, orang dan bukti fisik berpengaruh positif 
signifikan terhadap kepuasan pelanggan di Loodst Coffee dan Budaya Kopi. 
Sehingga dalam hal ini secara parsial variabel produk, harga, tempat, promosi, 
proses, orang dan bukti fisik berpengaruh signifikan terhadap kepuasan 
pelanggan kopi di Loodst Coffee dan Cafe Budaya Kopi Kota Mojokerto. 
 
Kata Kunci: Bauran Pemasaran, Coffe, Coffe Shop, Kepuasan Pelanggan. 
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ABSTRACT 
 
 

Sheila Kartikasari, 19064020029, The Marketing Mix Strategy of Coffee at 
Cafe Budaya Kopi and Loodst Coffe, Mojokerto City. 
 
This study aims to analyze and obtain empirical evidence about the marketing 
mix strategy of coffee at Cafe Budaya Kopi and Loodst Coffe, Mojokerto City. 
This research was conducted at the Coffee Culture Cafe and Loodst Coffee 
Mojokerto City. The data used in this study used a questionnaire. The sampling 
method used convenience sampling. The number of samples collected was 100 
samples. The data analysis technique used by the researcher was descriptive 
statistics and inferential statistics. To analyze the idata, we use iPartial iLeast 
iSquare (PLS). SEM-PLS analysis using iouter modeli and inner modeli. The 
results of the study prove that Loodst Coffee and Cafe Budaya Kopi in marketing 
their products apply the 7P marketing mix strategy in order to compete in the 
market with other similar products. The variables of the marketing mix of product, 
price, place, promotion, process, people and physical evidence get respondents' 
ratings in the good category. The 7P marketing mix variables partially product, 
price, place, promotion, process, people and physical evidence have a significant 
positive effect on customer satisfaction at Loodst Coffee and Coffee Culture. So 
in this case partially product, price, place, promotion, process, people and 
physical evidence variables have a significant effect on coffee customer 
satisfaction at Loodst Coffee and Cafe Budaya Kopi Mojokerto City. 
 
Keywords: Marketing Mix, Coffee, Coffee Shop, Customer Satisfaction. 
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