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ABSTRAK  

 

Telur ayam ras serta telur ayam buras menjadi salah satu dari makanan 
masyarakat yang banyak di gemari dikarenakan tidak sedikit maanfaat serta 
keuntungan yang bisa didapat dari mengonsumsi telur ayam. Perspektif konsumen 
terhadap telur ayam akan mempengaruhi konsumen dalam membeli dan 
mengonsumsi telur ayam. Tujuan penelitian ini untuk menjabarkan pengaruh 
variabel pendapatan, harga telur, kebiasaan mengonsumsi, tanggungan keluarga, 
dan selera terhadap keputusan konsumen dalam membeli dan mengonsumsi telur 
ayam ras juga telur ayam buras. Lokasi penelitian ditentukan dengan sengaja yaitu 
pasar Benowo Surabaya. Metode riset mempergunakan pengujian regresi linier 
berganda. Hasil riset memberi bukti secara bersama-sama faktor pendapatan, 
harga telur ayam ras/buras, kebiasaan mengonsumsi telur, tanggungan keluarga, 
serta selera mempengaruhi keputusan konsumen dalam pembelian serta 
pengonsumsian telur ayam ras dan telur ayam kampumg. Kemudian terdapatnya 
hubungan yang positif dan signifikan antara pendapatan, harga telur ayam ras, 
dan jumlah tanggungan dalam satu rumah tangga dalam mempengaruhi 
keputusan konsumen dalam membeli dan mengonsumsi telur ayam ras. 
Pendapatan, kebiasaan, dan selera semuanya memiliki peran dalam 
mempengaruhi keputusan konsumen dalam membeli dan mengonsumsi telur 
ayam buras. 
 
Kata Kunci: Telur ayam ras, telur ayam buras, keputusan pembelian 
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ABSTRACT  

 
Purebred chicken eggs and free-range chicken eggs are one of the foods that are 
much favored by the community because of the many benefits and advantages 
that can be obtained from consuming chicken eggs. The consumer's view of 
chicken eggs can influence consumers in the purchase and consumption of 
chicken eggs. The study's goal is to shed light on the factors that influence 
consumers' decisions between purebred chicken eggs and free-range chicken 
eggs, such as household income, egg price, eating habits, and personal 
preferences. The Surabaya market of Benowo was chosen specifically for this 
study. The study used a multiple linear regression test methodology. The study's 
findings show that consumers' decisions to buy and eat either purebred chicken 
eggs or village chicken eggs are influenced by a variety of factors, including 
household income, the price of broiler/village chicken eggs, egg consumption 
habits, family dependents, and personal preferences. An individual's propensity to 
purchase and eat broiler eggs is positively and significantly influenced by their 
disposable income, the price of broiler eggs, and the number of others who depend 
on them in the household. Consumers' propensity to purchase and eat free-range 
chicken eggs is positively and significantly influenced by factors like income, 
consumption patterns, and personal preferences. 
 
Keywords: purebred chicken eggs, native chicken eggs, purchasing decisions 
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