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ABSTRAK

Perkembangan teknologi semakin cepat membuat persaingan antar
industri juga semakin ketat, semua perusahaan dituntut untuk lebih unggul dalam
menawarkan produknya agar tidak tertinggal dengan pesaingnya. Salah satunya
yaitu perusahaan mie instan yang dituntut untuk membantu memenuhi kebutuhan
manusia saat ini yang bersifat instan, efektif dan efisien. Perlu adanya loyalitas
konsumen untuk membawa kesuksesan jangka panjang bagi perusahaan karena
konsumen tersebut akan membeli produk perusahaan secara berulang. Penelitian
ini bertujuan untuk mengetahui dan menganalisis pengaruh citra merek, harga,
kualitas produk dan selera konsumen terhadap loyalitas konsumen mie sedaap
kemasan bag pada mahasiswa Fakultas UPN “Veteran” Jawa Timur dan
menganalisis variabel bebas yang paling dominan terhadap variabel terikat.
Populasi dalam penelitian adalah mahasiswa Fakultas Pertanian UPN “Veteran”
Jawa Timur, sampel yang digunakan sebanyak 100 responden dengan teknik
purposive sampling. Alat analisis data menggunakan regresi linier berganda. Hasil
penelitian menunjukkan bahwa citra merek, harga, kualitas produk dan selera
konsumen berpengaruh secara simultan maupun parsial terhadap loyalitas
konsumen mie sedaap kemasan bag pada mahasiswa Fakultas Pertanian UPN
“Veteran” Jawa Timur dan citra merek merupakan variabel bebas yang paling
dominan berpengaruh terhadap loyalitas konsumen.

Kata Kunci : Citra Merek, Harga, Kualitas Produk, Selera Konsumen,
Loyalitas Konsumen



THE EFFECT OF BRAND IMAGE, PRICE, PRODUCT QUALITY, AND
CONSUMER TASTE ON CONSUMER LOYALTY OF SEDAAP
BAG PACKING

(Study on Students of the Faculty of Agriculture, National Development
University "Veteran" East Java)

Izzah Mauliyah Mahrus?, Pawana Nur Indah?, Eko Priyanto3

Faculty of Agriculture, National Development University "Veteran" East Java

ABSTRACT

Technological developments are getting faster, making competition between
industries even tighter, all companies are required to be superior in offering their
products so as not to lag behind their competitors. One of them is an instant noodle
company that is required to help meet current human needs that are instant,
effective, and efficient. There needs to be consumer loyalty to bring long-term
success to the company because these consumers will buy the company's
products repeatedly. This study aims to determine and analyze the effect of brand
image, price, product quality, and consumer tastes on consumer loyalty to bagged
noodles on students of the Faculty of Agriculture, UPN "Veteran" East Java and
analyze the most dominant independent variables on the dependent variable. The
population in this study were students of the Faculty of Agriculture, UPN "Veteran"
East Java, the sample used was 100 respondents with a purposive sampling
technique. The data analysis tool uses multiple linear regression. The results
showed that brand image, price, product quality, and consumer tastes had a
simultaneous or partial effect on consumer loyalty to bagged noodles in the
students of the Faculty of Agriculture, UPN "Veteran" East Java, and brand image
was the independent variable that had the most dominant influence on loyalty
consumer.

Keywords: Brand Image, Price, Product Quality, Consumer Taste, Consumer
Loyalty
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