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ABSTRAK

Studi ini bertujuan guna mengetahui pengaruh kualitas produk dan persepsi harga
terhadap keputusan pembelian Smartphone Samsung. Populasi penelitiannya
diambil dari Mahasiswa Fakultas Ekonomi dan Bisnis UPN “Veteran” Jawa Timur
yang menggunakan Smartphone Samsung. Sampel atau responden penelitian
diambil dengan cara non probability sampling melalui accidental sampling, dan
didapat sampel sebanyak 66 orang. Data penelitian berupa data primer yang didapat
dari hasil jawaban responden yang mengisi kuesioner, dan data sekunder berupa
data penjualan Smartphone Samsung selama dua tahun (2020-2021). Analisis yang
dipakai yakni Partial Least Square (PLS). Hasil penelitian menunjukkan Kualitas
Produk mempengaruhi positif signifikan, begitu pula dengan Persepsi Harga yang
juga berpengaruh secara positif signifikan terhadap Keputusan Pembelian
Smartphone Samsung.

Kata Kunci : Kualitas Produk;Persepsi Harga;Keputusan Pembelian

ABSTRACT
This study aims to determine the effect of product quality and price perceptions on
Samsung Smartphone purchasing decisions. The research population was taken
from students of the Faculty of Economics and Business UPN "Veteran" East Java
who use Samsung Smartphones. Samples or research respondents were taken by
means of non-probability sampling through accidental sampling, and obtained a
sample of 66 people. Research data in the form of primary data obtained from the

answers of respondents who filled out the questionnaire, and secondary data in the



form of sales data for Samsung Smartphones for two years (2020-2021). The
analysis used is Partial Least Square (PLS). The results showed that Product Quality
had a significant positive effect, as well as Price Perception which also had a
significant positive effect on Samsung Smartphone Purchase Decisions.

Keywords : Product Quality;Price Perception;Purchasing Decisions



