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ABSTRAK

Kedai susu Miucuu merupakan salah satu merek baru dari usaha kedai
penyedia minuman di Surabaya. Banyaknya keberagaman usaha kedai penyedia
minuman di Kota Surabaya membuat kedai susu Miucuu perlu memiliki strategi
pemasaran untuk dapat memenuhi kebutuhan dan keinginan konsumen yang
berbeda. Penelitian ini bertujuan untuk mengidentifikasi karakteristik konsumen
produk minuman susu Miucuu Surabaya, mengidentifikasi proses keputusan
pembelian minuman susu Miucuu Surabaya dan menganalisis selera konsumen
terhadap atribut produk minuman susu Miucuu Surabaya.

Penelitian dilakukan di ketiga lokasi kedai susu Miucuu Surabaya dengan
jumlah responden sebanyak 60 orang. Metode pengambilan sampel ditentukan
dengan teknik Accidental Sampling. Analisis yang digunakan pada penelitian ini
adalah Analisis Deskriptif dan Analisis Fishbein dengan bantuan software
Microsoft Excel 2013.

Karakteristik konsumen produk minuman susu Miucuu Surabaya yaitu sebagian
besar perempuan, berumur 21-30 tahun, dengan tingkat pendidikan akhir SMA
yang merupakan pelajar atau mahasiswa dengan pendapatan atau uang saku per
bulan sebesar < Rp. 1.000.000,-/per bulan. Adapun proses keputusan pembelian
minuman susu Miucuu Surabaya melalui lima tahap yaitu, pengenalan kebutuhan,
pencarian informasi, evaluasi alternatif, keputusan pembelian, dan pasca
pembelian. Berdasarkan Analisis Fishbein, atribut yang dipentingkan konsumen
dalam pembelian minuman susu Miucuu adalah atribut rasa, harga, ragam produk,
sedangkan atribut yang dipercaya konsumen pada minuman susu Miucuu adalah
atribut rasa, ragam produk dan harga. Berdasarkan hasil skor Fishbein yang
diperoleh sebesar 107,63 dapat dikatakan bahwa selera konsumen terhadap
produk minuman susu Miucuu Surabaya termasuk dalam kategori suka.

Kata Kunci : Atribut Produk, Keputusan Pembelian, Selera Konsumen
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CONSUMER TASTE OF PRODUCT ATTRIBUTES IN THE PURCHASE
DECISION OF MIUCUU SURABAYA MILK BEVERAGE
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Email : yulianalial 107 @gmail.com

ABSTRACT

Miucuu milk shop is one of the new brands of beverage business in Surabaya.
The large variety of beverage providers in the city of Surabaya makes Miucuu dairy
shops need to have a marketing strategy to be able to meet the needs and desires
of different consumers.This study aims to identify the characteristics of consumers
of Miucuu Surabaya milk beverage products, identify the decision process of
purchasing Miucuu Surabaya milk drinks and analyze consumer tastes towards
the attributes of Miucuu Surabaya milk beverage products.

The study was conducted at three locations of Miucuu milk shop in Surabaya
with 60 respondents. The sampling method is determined by accidental sampling
technique. The analysis used in this research is Descriptive Analysis and Fishbein
Analysis with the help of Microsoft Excel 2013 software.

Consumers characteristics of Miucuu Surabaya milk beverage products are
mostly women, aged 21-30 years, with a high school education level that is a
student with an income or pocket money of < Rp. 1.000.000 | monthly. The
decision process for purchasing Miucuu Surabaya milk drinks through five stages,
namely, the introduction of needs, information search, alternative evaluations,
purchasing decisions, and post-purchase. Based on Fishbein Analysis, the
attributes that consumers are interested in purchasing Miucuu milk drinks are the
attributes of taste, price, variety of products, while the attributes that consumers
believe in Miucuu milk drinks are the attributes of taste, variety of products and
prices. Based on the Fishbein score obtained by 107.63 it can be said that
consumers tastes towards the Miucuu milk beverage product in Surabaya are
included in the liking category.

Keywords: Product Attributes, Purchasing Decisions, Consumer Taste
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