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ABSTRACT 
The tourism sector has now one of development in various countries, including Indonesia. 

The development of the tourism industry with social media is increasingly in tune with 
more and more people using social media. Community activities in sharing their 

experiences through social media are Electronic Word Of Mouth (eWOM) activities. 

Service is important because it involves directly with visitors. The purpose of this study 
are: 1) Describe the characteristics of visitors to the Kampoeng Anggrek Kediri Agro-

tourism. 2) Analyzing the influence of Electronic Word Of Mouth (eWOM) on the 

decision to visit Kampoeng Anggrek Kediri Agro-Tourism. 3) Analyzing the effect of 

service quality on the decision to visit the Kampoeng Anggrek Kediri Agro-tourism. The 
research method was done intentionally (purposive) with a purposive sampling of 50 

people. Research testing is done by studying the Structural Equation Model (SEM) 

software based on WarpPLS 5.0 Partial Least Square (PLS). The results of this study 
show the characteristics of Kampoeng Anggrek Kediri Agro-tourism visitors based on 

gender that is equal between men and women, dominant visitors get 21-30 years obtained 

from Kediri. Education visitors gather high school status as students, and the level of 
income between Rp. 0-500,000. The first visit was to the Kampoeng Anggrek Kediri Agro-

tourism and a personal visit using a type of motorcycle transportation. The word of 

mouth electronic variable (eWOM) (X1) has a positive effect on the visit decision 

variable. service quality variables were significantly positive for visit decision variables. 
 

Keywords: electronic word of mouth, service quality, visitor characteristics, agro-tourism 

 

ABSTRAK 
Sektor pariwisata kini telah menjadi salah satu andalan pembangunan di berbagai negara, 
termasuk Indonesia. Perkembangan industri pariwisata dengan media sosial semakin baik 

selaras dengan banyaknya orang yang menggunakan media sosial. Kegiatan masyarakat 

dalam membagi pengalaman mereka melalui media sosial merupakan kegiatan Electronic 
Word of Mouth (eWOM). Pelayanan merupakan hal penting karena menyangkut langsung 

dengan pengunjung. Tujuan dari penelitian ini adalah: 1) Mendeskripsikan karakteristik 

pengunjung Agrowisata Kampoeng Anggrek Kediri. 2) Menganalisis pengaruh Electronic 

Word Of Mouth (eWOM) terhadap keputusan berkunjung ke Agrowisata Kampoeng 
Anggrek Kediri. 3) Menganalisis pengaruh kualitas pelayanan terhadap keputusan 

berkunjung ke Agrowisata Kampoeng Anggrek Kediri. Metode penelitian dilakukan 

secara sengaja (purposive) dengan purposive sampling sebanyak 50 orang. Pengujian 

penelitian dilakukan dengan pendekatan Structural Equation Model (SEM) berbasis 

Partial Least Square (PLS) software WarpPLS 5.0. Hasil penelitian ini menujukkan 

karakteristik pengunjung Agrowisata Kampoeng Anggrek Kediri berdasarkan jenis 
kelamin seimbang antara laki-laki dan perempuan, pengunjung dominan berusia 21-30 

tahun berasal dari Kediri. Pendidikan pengunjung lulusan SMA berstatus sebagai pelajar, 

dan tingkat pendapatan antara Rp. 0-500.000. Kunjungan dilakukan pertama kali ke 
Agrowisata Kampoeng Anggrek Kediri dan kunjungan bersifat pribadi menggunakan 

jenis transportasi sepeda motor. Variabel Electronic Word of Mouth (eWOM) (X1) 

berpengaruh positif yang signifikan terhadap variabel Keputusan Berkunjung. Variabel 

Kualitas Layanan berpengaruh positif yang signifikan terhadap variabel Keputusan 
Berkunjung. 

 

Kata kunci : electronic word of mouth, kualitas layanan, karakteristik pengunjung, 
agrowisata.
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