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Analisis Pengaruh Reputasi Perusahaan, Kepemilikan Saham Publik, Corporate 

Social Responsibility Terhadap Kinerja Keuangan  

(Pada Perusahaan Sub-Sektor Industri Dasar dan Kimia yang Terdaftar di BEI 

Tahun 2016-2020)  

ABSTRAK 

Penelitian ini bertujuan untuk menganalisis faktor-faktor yang mempengaruhi 

kinerja keuangan Perusahaan industri dasar dan kimia yang terdaftar di Bursa Efek 

Indonesia (BEI) tahun 2016-2020. Teknik pemilihan sampel menggunakan teknik 

Purposive Sampling sehingga diperoleh sampel sebanyak 20 perusahaan. Metode 

analisis data menggunakan analisis jalur atau path analysis dengan menggunakan 

aplikasi SMART-PLS. Berdasarkan hasil penelitian, Reputasi Perusahaan tidak 

mampu memberikan pengaruh terhadap Kinerja Keuangan dan Reputasi 

Perusahaan tidak mampu memberikan pengaruh terhadap Corporate Social 

Responsibility (CSR). Sedangkan, Kepemilikan Saham Publik (KSP) berpengaruh 

terhadap kinerja keuangan dan Kinerja Keuangan berpengaruh terhadap 

Corporate Social Responsibility (CSR). Namun, Corporate Social Responsibility 

(CSR) tidak dapat memberikan pengaruh mediasi terhadap Kepemilikan Saham 

Publik (KSP), Reputasi Perusahaan dan kinerja keuangan. 

Kata Kunci: Reputasi Perusahaan, Kepemilikan Saham Publik (KSP), Corporate 

Social Responsibility (CSR), dan kinerja keuangan 
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Analysis of the Effect of Company Reputation, Public Share Ownership, 

Corporate Social Responsibility on Financial Performance  

(In the Basic Industry and Chemical Sub-Sector Companies Listed on the IDX in 

2016-2020) 

ABSTRACT 

This study aims to analyze the factors that affect the financial performance of basic 

and chemical industry companies listed on the Indonesia Stock Exchange (IDX) in 

2016-2020. The sample selection technique used the purposive sampling 

technique so that a sample of 20 companies was obtained. The data analysis 

method uses path analysis using the SMART-PLS application. Based on the 

results of the study, the Company's Reputation is not able to have an influence on 

Financial Performance and the Company's Reputation is not able to have an 

influence on Corporate Social Responsibility (CSR). Meanwhile, Public Share 

Ownership (KSP) has an effect on financial performance and Financial 

Performance has an effect on Corporate Social Responsibility (CSR). However, 

Corporate Social Responsibility (CSR) cannot have a mediating effect on Public 

Share Ownership (KSP), Company Reputation and financial performance. 

Keywords: Company Reputation, Public Share Ownership (KSP), Corporate 

Social Responsibility (CSR), and financial performance 

 

 


