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ABSTRAK 
 

FIKIA SITI MEISAROH, 18042010077, Pengaruh Citra Merek, Desain 

Kemasan, dan Harga Terhadap Loyalitas Pelanggan Melalui Kepuasan 

Pelanggan Sebagai Variabel Intervening Pada Produk Minuman Bersoda 

Sprite (Studi Pada Konsumen di Kota Surabaya). 

Penelitian ini bertujuan untuk menguji serta menganalisis pengaruh citra merek, 

desain kemasan, dan harga terhadap loyalitas pelanggan melalui kepuasan 

pelanggan sebagai variable intervening pada produk minuman bersoda sprite. 

Populasi dalam penelitian ini adalah masyarakat Kota Surabaya yang pernah 

membeli dan meminum produk Srite di Kota Surabaya. Jumlah sampel yang 

digunakan dalam penelitian ini adalah 100 responden. Teknik penarikan sampel 

yang digunakan adalah teknik non probability sampling. Jenis penelitian ini 

menggunakan deskriptif kuantitatif.  Hasil penelitian ini menunjukkan bahwa citra 

merek berpengaruh signifikan terhadap kepuasan pelanggan. Desain kemasan 

verpengarh signifikan terhadap kepuasan pelanggan. Harga berpengaruh 

signifikan terhadap kepuasan pelanggan, citra merek berpengaruh signifikan 

terhadap loyalitas pelanggan. Harga berpengaruh signifikan terhadap loyalitas 

pelanggan. Kepuasan pelanggan berpengaruh signifikan terhadap loyalitas 

pelanggan. Citra merek berpengaruh tidak signifikan terhadap loyalitas pelanggan 

melalui kepuasan pelanggan. Desain kepuasan berpengaruh tidak signifikan 

terhadap loyalitas pelanggan melalui kepuasan pelanggan. Harga berpengaruh 

signifikan terhadap loyalitas pelanggan mellaui kepuasan pelanggan.  

Kata Kunci : Citra Merek; Desain Kemasan; Harga; Loyalitas Pelanggan; 

Kepuasan Pelanggan 

 

 

  



 

 

xi 

 

ABSTRACT. 

 

FIKIA SITI MEISAROH, 18042010077, The Effect Of Brand Image, 

Packaging Design, And Price On Customer Loyalty Through Customer 

Satisfaction As An Intervening Variable On Sprite Soda Products. (Study On 

Consumers in the Surabaya City). 

This study aims to examine and analyze the effect of brand image, packaging 

design, and price on customer loyalty through customer satisfaction as an 

intervening variable on sprite soda products. The population in this study was the 

people of Surabaya City who had bought and drank Srite products in the city of 

Surabaya. The number of samples used in this study were 100 respondents. The 

sampling technique used is a non-probability sampling technique. This type of 

research uses descriptive quantitative. The results of this study indicate that 

brand image has a significant effect on customer satisfaction. Packaging design 

has a significant effect on customer satisfaction. Price has a significant effect on 

customer satisfaction, brand image has a significant effect on customer loyalty. 

Price has a significant effect on customer loyalty. Customer satisfaction has a 

significant effect on customer loyalty. Brand image has no significant effect on 

customer loyalty through customer satisfaction. Satisfaction design has no 

significant effect on customer loyalty through customer satisfaction. Price has a 

significant effect on customer loyalty through customer satisfaction. 

Keywords: Brand Image; Packaging Design; Price; Customer loyalty; Customer 

satisfaction  


