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PENGARUH KUALITAS PRODUK DAN HARGA TERHADAP MINAT BELI
BUAH DAN SAYUR DI E-COMMERCE SAYURBOX SURABAYA
PADA MASA PANDEMI COVID-19

Kanisius Karo?!, Teguh Soedarto?, Sri Widayanti®
Program Studi Agribisnis, Fakultas Pertanian, UPN “Veteran” Jawa Timur
Abstrak
Buah dan sayur merupakan komoditas hortikultura unggulan di masa pandemi
Covid-19 karena kandungan zat gizi mikro, vitamin, mineral dan serat pangan yang
penting untuk menunjang kesehatan dan daya tahan tubuh. Aktivitas pembelian
secara online melalui e-commerce marak dilakukan oleh konsumen di masa
pandemi Covid-19 untuk mengurangi mobilitas ke luar rumah. Kualitas produk dan
harga merupakan dua faktor yang dapat mempengaruhi minat konsumen untuk
membeli buah dan sayur secara online melalui e-commerce. Tujuan dari penelitian
ini adalah untuk menganalisis pengaruh kualitas produk dan harga terhadap minat
beli buah dan sayur di e-commerce Sayurbox Surabaya pada masa pandemi
Covid-19. Metode analisis yang digunakan adalah Structural Equation Modeling
berbasis Partial Least Square (SEM-PLS). Data primer dikumpulkan melalui
kuesioner dan wawancara. Sampel berjumlah 40 orang responden yang
ditentukan melalui teknik nonprobability sampling berupa purposive sampling.
Hasil penelitian menunjukkan bahwa kualitas produk mempunyai pengaruh positif
namun tidak signifikan terhadap minat beli. Harga mempunyai pengaruh positif dan

signifikan terhadap minat beli.

Kata Kunci: Minat Beli, E-Commerce, Kualitas Produk, Harga



THE EFFECT OF PRODUCT QUALITY AND PRICE ON BUYING INTEREST
OF FRUIT AND VEGETABLES AT SAYURBOX SURABAYA DURING THE
COVID-19 PANDEMIC

Kanisius Karo?!, Teguh Soedarto?, Sri Widayanti®
Agribusiness, Faculty of Agriculture, UPN “Veteran” East Java
Abstract
Fruits and vegetables are superior horticultural commodities during the Covid-19
pandemic because they contain micronutrients, vitamins, minerals and dietary fiber
which are important to support health and endurance. Online purchasing activities
through e-commerce are rampantly carried out by consumers during the Covid-19
pandemic to reduce mobility outside the home. Product quality and price are two
factors that can influence consumer interest in buying fruits and vegetables online
through e-commerce. The purpose of this study was to analyze the effect of
product quality and price on interest in buying fruit and vegetables at the e-
commerce Sayurbox Surabaya during the Covid-19 pandemic. The analytical
method used is Structural Equation Modeling based on Partial Least Square (SEM-
PLS). Primary data were collected through questionnaires and interviews. The
sample is 40 respondents who are determined through non-probability sampling
technique. The results showed that the price had a positive and significant effect
on buying interest. Product quality has a positive but not significant effect on buying

interest.

Keywords: Buying Interest, E-Commerce, Product Quality, Price
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