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ABSTRAK

Adanya Pandemi Covid 19 berdampak pada seluruh sektor kehidupan salah satunya industri
perhotelan. Salah satu hotel yang terdampak akibat pandemi Covid-19 ini adalah Hotel Ibis
Styles Jemursari Surabaya. Hotel ini merupakan hotel dengan merk “Ibis Styles” pertama di
Surabaya yang memiliki ciri khas yang unik, stylish, dan colorful. Peran Marketing Public
Relations ini dinilai sangat krusial untuk bangkit dari krisis pandemi covid-19. Penelitian ini
dilakukan untuk mengetahui strategi marketing public relations Hotel Ibis Styles Jemursari
Surabaya dalam meningkatkan jumlah pelanggan di masa pandemi Covid-19 pasca ppkm
darurat. Teori yang digunakan pada penelitian ini adalah Teori MPR PENCILS ( Publicity,
Event, News, Community Involvement, Identity Media, Lobbying, and Social Responsibility)
menurut Rosady Ruslan.

Metode penelitian ini menggunakan kualitatif deskriptif. Informan dalam penelitian ini
sebanyak dua orang dan lokasi penelitian dilakukan di Hotel Ibis Styles Jemursari Surabaya.
Teknik pengumpulan data dilakukan dengan wawancara mendalam dan dokumentasi. Dan
teknik analisis data dalam penelitian ini adalah melalui tiga tahap yaitu reduksi data, paparan
data dan penarikan kesimpulan dan verifikasi.

Hasil penelitian menunjukkan bahwa Hotel Ibis Styles Jemursari Surabaya melakukan
strategi marketing public relations untuk meningkatkan jumlah pelanggan di masa pandemi
covid 19 pasca ppkm darurat. Strategi marketing public relations yang digunakan adalah
Publicity, Event , News, Community Involvement, ldentity Media, Lobbying and Social
Responsibility.

Kata Kunci : Strategi, Marketing Public Relations, Pandemi Covid 19
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ABSTRACT

The Covid-19 pandemic has an impact on all sectors of life, one of which is the hotel
industry. One of the hotels affected by the Covid-19 pandemic is the Ibis Styles Jemursari
Hotel Surabaya. This hotel is the first “lbis Styles” brand hotel in Surabaya which has
unique, stylish, and colorful characteristics. The role of Marketing Public Relations is
considered very crucial to rise from the COVID-19 pandemic crisis. This research was
conducted to determine the marketing public relations strategy of the Ibis Styles Jemursari
Hotel Surabaya in increasing the number of customers during the Covid-19 pandemic after
the emergency PPKM. The theory used in this research is the MPR PENCILS Theory
(Publicity, Event, News, Community Involvement, ldentity Media, Lobbying, and Social
Responsibility) according to Rosady Ruslan.

This research method uses descriptive qualitative. There were two informants in this study
and the research location was at the Ibis Styles Hotel Jemursari Surabaya. Data collection
techniques were carried out by in-depth interviews and documentation. And the data analysis
technique in this study was through three stages, namely data reduction, data exposure and
conclusion drawing and verification.

The results showed that the Ibis Styles Jemursari Hotel Surabaya carried out a marketing
public relations strategy to increase the number of customers during the covid 19 pandemic
after the emergency PPKM. The marketing public relations strategy used is Publicity, Event,
News, Community Involvement, Identity Media, Lobbying and Social Responsibility.

Keywords : Strategy, Marketing Public Relations, Pandemi Covid -19
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